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Attitash Mountain Resort and Wildcat Mountain — situated just 20 minutes 
apart in New Hampshire’s White Mountains — offer something no other resorts 
in New England can: the opportunity to ski or ride at two mountains in the same 
day with one ticket, or over multiple days with a multi-day ticket.

Your Ticket to Freedom

SAVE BIG 

off the ticket window price 

when you buy in advance at 

2mountains1ticket.com
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Jay Peak Resort for sale
One of New England’s largest ski 

resorts, Jay Peak, is on the market. The 
Burlington Free Press reported that ap-
pointed receiver Michael Goldberg 
would need a sale price of $250 million 
to recoup funds for the investors.

Goldberg, in a federal court filing 
aimed to assist in the resort’s sale, said 
the resort has been ahead of financial 
projections due primarily to favorable 
snow conditions and lower payroll, and 
that now is the optimal time to put the 
resort up for sale.

Jay Peak and sister mountain Burke 
were seized by government officials in 
2016 amid ethics complaints against for-
mer owner, Ariel Quiros.

Exhibit honors Maine’s Olympians
A grant from the Maine Community 

Foundation supported the creation and 
installation of an exhibit, “Maine Olym-
pians — From the Pine Tree State to the 
World Stage,” which is currently on dis-
play at the Ski Museum of Maine.

The exhibit presents the stories 

of Maine’s participants in each of the 
Winter Olympics from 1948 to present 
day. It portrays each athlete/coach and 
explores the reasons Maine is home to 
many outstanding nordic and alpine ski-
ers, jumpers and snowboarders. 

“Did you know that Maine has had a 
participant and/or coach in every Win-
ter Olympics since 1948? If you did not, 
that’s OK, as the vast majority of people 
in Maine have no idea, either,” writes 
Cooper Friend, the museum’s presi-
dent. “I sure didn’t. That is why we are 

bringing this incredible story to life with 
this new exhibit. It is a story that must 
be told.”

Magic opens Green Chair
“There’s a new chair lift in town,” 

Geoff Hatheway, Ski Magic’s president, 
announced. “The Green Chair.” The lift 
opened last month to service less diffi-
cult mid-mountain terrain from the base 
area, fulfilling one of ownership’s key in-
vestment projects of introducing more 
reliable lifts to access more terrain to 

more skier types without changing the 
mountain’s character.  “It’s a beautiful, 
classic double lift. Just what the fam-
ily ordered,” Hatheway said. It’s the first 
new lift at the ski area since the 1980s.

The chair comes from nearby Strat-
ton, where it was removed to make way 
for Stratton’s new Snow Bowl lift. The 
fixed-grip chair was installed by Pfister 
Mountain Services and Magic’s opera-
tions team, led by lift supervisor Tra-
vis Richmond. Magic skiers and riders 
raised money to cover painting costs.

Shuttle service a skier’s dream
It’s a happy new year for skiers and 

snowboarders in Maine who need a lift. 
The Maine Ski Shuttle runs on Satur-
days to make it convenient getting to 
the peaks. It leaves out of Portland at 6 
a.m. and travels to Sunday River, Sugar-
loaf, Loon, Cannon or Bretton Woods, 
depending on the Saturday.

The price is $89 and includes the bus 
ride and a day ticket to the ski area. Rid-
ers must be 13 years or older. Check the 
Maine Ski Shuttle Facebook page for 
scheduling and booking information.

The Lodge at Spruce Peak (Stowe) has been named among the best 
ski hotels in North America by USA Today readers, landing at No. 5 
on the publication’s list.

“Surrounded by the natural beauty of Vermont, The Lodge at Spruce 
Peak (formerly Stowe Mountain Lodge) is one of the only ski-in, ski-
out accommodations in the Northeast, offering easy access to Stowe 
Mountain Resort,” the publication wrote. “Guests of the luxury lodge 
have access to an alpine concierge, ski pros, a full-service spa and fitness 
facility and adventure programming for the whole family.”

Located at the base of Spruce Peak Mountain, the Forbes Four Star-

rated hotel features 300 luxurious accommodations with gas fireplaces, 
large bathrooms, kitchenettes or full kitchens and private balconies. 
Amenities include an award-winning spa, full-service fitness center, all-
season heated pool and four on-property dining outlets. 

Guests are steps away from Spruce Peak Village center, where they 
can enjoy outdoor ice skating, a world-class Adventure Center with 
indoor climbing wall, shopping, multiple dining outlets and the Spruce 
Peak Performing Arts Center. In the warmer seasons, The Lodge at Spruce 
Peak offers 36 holes of golf including the private 18-hole The Mountain 
Course. 

SLOPESIDE Odds & Ends from Snow Country BY MATT BOXLER AND NESJ STAFF

STOWE LODGE RANKED AMONG BEST Pro Tour hits Waterville
Waterville Valley Resort will 

host the White Mountain Dual 
Challenge, a World Pro Ski Tour 
event, from Feb. 8-10. Witness 
a field of Olympians, national 
champions and NCAA champions 
in the U.S. as they face off side-
by-side in dual-slalom action.

“We are thrilled to expand 
the World Pro Ski Tour schedule 
to three 
events this 
winter to 
create more 
opportunity 
for ski racers 
from across the globe,” said Ed 
Rogers, president of the World 
Pro Ski Tour. “The American 
ski community is craving more 
events to see their idols go head 
to head in dual slalom, the most 
exciting alpine race format that 
will also make its debut in the 
South Korea Olympics.”

After a stop in Vail, Colo., the 
tour hits Waterville before visits 
to Steamboat Springs, Colo., 
Buck Hill, Minn., and the final 
event of the season, March 28-
20 at Sunday River, Maine.

For details and event results, 
go to worldproskitour.com.
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Wine sales support scholarships
Look for a Ski Vermont-labeled cab-

ernet at your next après-ski session and 
smile knowing that portions of your pur-
chase will fund the nonprofit organiza-
tion’s new scholarship program for Ver-
mont students.

New England-based wine company 
90+ Cellars and Ski Vermont teamed 
up on the project designed to help high 
school students who are looking to break 
into careers in the ski industry by pur-
suing collegiate studies in hospitality, 
ski area management or environmental 
studies.

A 90+ Cellars’ 2016 cab-
ernet sauvignon produced 
in California has been la-
beled with a pair of skiers on 
a chairlift, heading for last 
tracks under a bright orange 
sunset beneath the Ski Ver-
mont name. One dollar from 
every purchase goes toward 
the scholarship.

“What we are looking for 
are students who may go on 
to become leaders in the ski 
industry,” said Adam White, 
communications director for 
Ski Vermont. White said he 
doesn’t know yet how much 
each scholarship will be 
worth, or how many will be 
handed out; that will depend on how well 
the Ski Vermont wine sells.

In the past year, 90+ Cellars has part-
nered with several Massachusetts non-
profits to give them part of the proceeds, 
said Terry Lozoff, vice president of 
marketing for the wine company. “With 
the winter, (we asked) what’s one of the 
things that we love most about winter in 
New England? That was skiing in Ver-
mont,” Lozoff said. “The fact that Ski Ver-

mont is a nonprofit made it a great tie-in.”
The Ski Vermont wine is available 

statewide and is listed for $15.99 on nine-
typluscellars.com.

Ski Vermont works with 20 alpine and 
30 cross-country ski areas around the 
state to lobby for their best interests and 
connect them with the Vermont Depart-
ment of Tourism and Marketing.

NESM to awards grants
For the 14th year, the New England 

Ski Museum’s Cal Conniff Grant Pro-
gram is allocating up to $3,000 in grant 

funding to individuals or or-
ganizations consistent with 
the museum’s mission to 
preserve the history of skiing 
and winter sports.

The grants are funded with 
proceeds from the Hannes 
Schneider Meister Cup Race, 
held each March at Cranmore 
Mountain Resort. This year 
the successful applicants will 
be announced on March 1 
at the opening reception of 
the Hannes Schneider Race 
in Cranmore’s Eating House 
Restaurant.

Cal Conniff had a distin-
guished career in the Ameri-
can ski industry, culminating 
in 16 years as president and 

executive director of the National Ski 
Areas Association. Following his retire-
ment, Conniff’s energy and ski industry 
knowledge benefitted the New England 
Ski Museum, and Conniff served as a 
director, president and founder of the 
Hannes Schneider Meister Cup Race. 
In recognition of those contributions, 
in 2006 the ski museum designated its 
existing grant awards the Cal Conniff 
Grant Program.

 

 

                                                                       

    

 

 

 

 

 

 

 

 

Ski n’ Stay Family Suites 
Packages start at $112.00 per person 

 

 

Black Bear Lodge 
Waterville Valley, NH 

blackbearlodgenh.com 

  Walk/ride shuttle to Mountain 
  Full sized Kitchens in suites 
  Suites sleep up to 6 
  Heated Indoor/Outdoor Pool 
  Video Games room 
  Knee Hockey Play room 
  Complimentary Coffee in Lobby 
  Complimentary WiFi 
  Waterville Valley Freedom Pass 
  Skateboard Park next door 

Reserve Today 800-349-BEAR 

Action by New Hampshire’s Executive Council 
has given a green light for expansion at 
Mount Sunapee on state park land, but the 

ski area’s owner, Vail Resorts, has yet to announce 
any intention to do so.

Originally conceived in 1998, long before Vail’s 
ownership, the proposed West Bowl expansion 
has evolved in size and scope over the 
years. Situated largely on private prop-
erty but including a section on state 
land, the expansion could be served by 
a 5,100-foot high-speed detachable 
chair, as well as a surface lift. Concept 
plans have called for a new base lodge 
area and condominiums that could 
serve the new ski terrain to be devel-
oped on some 150 acres of land.

With new talk of the West Bowl 
in the news, the Friends of Mount 
Sunapee released its opposition to 

any expansion there. “The Sunapee Highlands, 
recognized for its ecological importance, has been 
the focus of land protection efforts for more than 
a century,” the nonprofit stated. “Introducing 
resort sprawl across an environmentally significant 
landscape is short-sighted and violates Mount 
Sunapee’s conservation legacy.”

Is expansion on Mount Sunapee horizon?

M
ou

nt
 S

un
ap

ee



8 NEW ENGLAND SKI JOURNAL February 2019

By Tony Chamberlain

Among the small treasures in my 
memory of skiing and moun-
tains are two occasions when 

the operators of Jay Peak invited me 
to spend a weekend in what was then 
called “Elevation 4000,” a rambling 
apartment attached to the cable 
house at the 4,000-foot summit of the 
mountain.

At night we could see the glow of 
the lights of Montreal in the northern 
distance, but best of all, we got our 
first full-length run of Jay before 
the lifts opened, giving us the run of 
this big, rawboned mountain before 
anybody else was on the snow. 

One Sunday morning we woke to 
about 8 inches of new light powder. 
We began on the Montrealer, one of 
the bread-and-butter trails from the 
top that distributes skiers to a blue 
and black trail system with such runs 
as Green Beret, Northway and Milk 
Run. 

Tucked into that group is a short, 
steep run named for the ferocious Aus-
trian FIS downhill course at Kitzbuehel 

and my abiding memory of U.S. racer 
Daron Rahlves going by at about 85 
mph on his way to a victory there. I 
know what the Jay trail cutters had 
in mind with the Kitzbuehel moniker, 
a nod to the venue for the famed 

Hahnenkamm downhill.
Yes, the Jay trail is steep, and on 

this morning the narrowest spots were 
even tighter because the snow had not 
yet melted off the branches but held 
them down, where they intruded a few 

feet into the run.
Taking off in all that powder, 

we stayed left at the first fork and 
descended the first face, the snow up 
over our knees as we plowed our way 
down the face, finding the turning 

fluid and rather easy, once we had the 
rhythm. 

Kitzbuehel was narrow in spots, 
with islands of trees that increased 
the fun. We went down another long 
straightaway that pushed us into a 
sweeping lefty, then descended to the 
junction at Heaven Road, where the 
run is wider and flatter. 

We continued onto Sweetheart, 
another blue run to the bottom, but 
a better choice because it has more 
turns, and came to a stop at the base. 
There were a few skiers and riders 
around, but the aerial tram was a good 
half-hour from opening for business, 
so we opted for breakfast.

There are some other classic trails 
on this side. The steeper ones are Hot-
shot Derick, Haynes, Jet (under the lift) 
and Northway. The blue runs on this 
main face of Jay are Purgatory, Angel’s 
Wiggle and Milk Run.

Of course there was plenty of snow 
to take us into some of the many glad-
ed areas on the mountain, and if you 
can order up a few inches of fresh pow 
and an early start, Jay is as rewarding 
as any mountain in New England.

Kitzbuehel, Jay Peak:
A true mettle tester

SLOPESIDE Odds & Ends from Snow Country
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Danbury, New Hampshire raggedmountainresort.com

For Your Friend:
• 3 FREE Lessons, including Rossignol Rental Equipment and      
   Lower Mountain lift tickets.

• After graduating, your friend can purchase a Season Pass for         
   $69 and new equipment from Rossignol for more than 50% off.

Bring a Friend to Ragged Mountain 
They Learn To Ski Free & You Earn $25 Off Next Year’s Pass!

Did you know the number one reason most people try skiing or snowboarding is because a friend introduces them to the sport? 
This year, be that friend and bring your loved ones, buddies, co-workers, roommate, or even your neighbor to Ragged Mountain 
Resort. Not only will they get to learn for free with the Bebe Wood Free Learn to Ski & Ride Program, but you will earn $25 
towards your season pass for next year! It’s all a part of our MISSION to make skiing and riding AFFORDABLE for everyone.

Visit learntoskifree or  call our Learning Center at 603.768.3600 x. 204 for more information

MISSION: 
AFFORDABLE

 FREE
SO AFFORDABLE
IT’S

FREE IS PRETTY AFFORDABLE, BUT WE’LL EVEN PAY YOU!!!

For You:
• $25 off next year’s season pass for every friend you refer who  
   graduates, and you can refer up to 10 friends.

• A new skiing or riding companion to enjoy heading out on      
   the slopes with for years and years to come!
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is provided by advertising 
ski areas. To advertise, 
call 617-773-9955, ext. 222 
or email advertising@ 
skijournal.com.

TREE TUNNELING
Photo by Wildcat

Lil’ Tweakers
Sunday, Feb� 17 | Loon Mountain

A laid-back mini-jump event for all snowboarders 14 and un-
der, Lil’ Tweakers is focused on fun. Riders will spin the Crab 
Grab Wheel of Grabs and go for maximum style on all types 
of grabs, from indy to truck-driver to 
UFO. Team riders and sponsors will be 
on-hand to demonstrate new grabs 
and give tips on tweakage. The first 
20 tweakers to register and show 
their PEEPs Pass will walk away with 
something extra special. A valid lift ticket or season pass is 
required to participate. Specially-priced competitor-only lift 
tickets can be purchased at registration.

Saturday, Feb. 2

Bretton Woods — Capture the Flag at Nordic

Cranmore — Snowsports School Alumni/Hall of Fame Induction

Sunday, Feb. 3

Pats Peak — Vertical Challenge

Feb. 8-10

Sunday River — White Out Weekend

Waterville Valley — World Pro Ski Tour

Saturday, Feb. 9

King Pine — Sweetheart Race

Stowe — Green Mountain Academy Freeride Challenge

Sugarbush — Junior Castlerock Extreme

Feb. 10-13

Stratton — Women On Snow Camp

Thursday, Feb. 14

Sunapee — Valentine’s Day Heart Hunt

Saturday, Feb. 16

Ragged Mountain — USSA U-16 Women’s Slalom

Wachusett — Wachusett Safety Day

Thursday, Feb. 21

Okemo — Shake N’ Skate

Smugglers’ Notch — Winter Carnival

Saturday, Feb. 23

Attitash — Abenaki Parks Big Air

Mad River Glen — Rockefeller Challenge



W E L C O M E  T O  O U R  S T O R Y
MOUNTSUNAPEE .COM

 A S HORT TRIP FOR THE LONG E ST

LASTING
MEMORIES.
#We Are Su na pee

1025 Sunapee NE Ski Journal 180914.indd   1 9/14/18   10:00 AM
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By Matt Boxler

What started in high 
school with a fascina-
tion for snowmaking led 
Kris Blomback to pur-

sue a career in the ski business that has 
spanned 32 years, all in New England. 
He has worked at Pats Peak in Henniker, 
N.H., for 28 years now, including the past 
24 as general manager. With degrees 
in business administration and com-
mercial recreation management from 
Lyndon State College in Vermont, Blom-
back’s passion for the sport steered him 
to explore just about every mountain 
operations function you can imagine. 
New England Ski Journal pinned down 
Blomback for a conversation on his love 
for skiing and for the family-owned re-
sort he has called home now for nearly 
three decades:

New England Ski Journal: It seems 
your entire life has revolved around 
skiing. How did it all begin?

Kris Blomback: I think I honestly 
started skiing because I really didn’t 
have a choice! My family comes from 
a Scandinavian background, and there 
were no beach vacations in our house-
hold. Everything was focused on skiing. 
We lived on Long Island and each X-mas 
vacation we would plot a trip to the Berk-
shires, where we would ski Jiminy Peak, 
Butternut, Catamount and sometimes 
Bousquet and Brodie. When Presidents’ 
Week would come around, that would 
lead us to weeklong vacations in south-
ern Vermont based out of the Village Inn 
in Landgrove for about 15 years straight. 
Once in a while we would head west.

NESJ: So it’s safe to assume skiing 
also played a role in your decision to 
attend college at Lyndon State?

Blomback: Absolutely. My brain 
clicked somewhere in my high school 
years. For some strange reason I became 
obsessed with snowmaking, ski lifts and, 
in general, mountain operations. When 
I was still in high school I tinkered with 
ideas on how to make snow with a gar-
den hose and paint sprayer in my back-
yard. I thank my father, because he was 
an engineer and was always encouraging 
us to build and try things, and to pursue 
our passions. He might have scratched 
his head on the whole ski area thing, but 
he always cheered me on. Lyndon had a 
ski program that was top notch, and I ad-
justed the curriculum and took a number 
of accounting and business courses as 
well to round my education out. Because 
as much as we don’t like to admit it, the 
flow of money, dollars and profit is what 
keeps the company alive and prospering.

 
NESJ: Your first “real job” in the in-

dustry was at Magic Mountain, where 

you cut your teeth for five years. How 
did that come about and what did 
you learn from your time there?

Blomback: When I was a sophomore 
at Lyndon, a great mentor and friend 
of mine, Jim Shultz — a fellow alum — 
was looking for summer workers. So I 
answered the ad — with not a practical 
stitch of experience — and asked him to 
teach me. Things were booming back 
then in the ’80s. Magic at the time was 
co-owned with Bromley, and if one was 
willing to work, you got to try to do a lot 
of different things.

We were involved in a lot of projects 
on the mountain as we were trying to 
get modernized. We didn’t have a lot of 
money, but we had determination, and 
Jim instilled a work philosophy in me 
that continues to this day to think differ-
ently on how to get things done. It was 
emphasized not to cut corners but to in-
still some DNA of frugality that serves 
me well to this day. At Magic, I learned 
to make a dollar and buy $1.25 worth of 
stuff. 

In my time there, I rose from summer 
laborer, to snowmaker, to crew chief, to 
head of snowmaking, all the way up to 
mountain manager for Timberside (the 
backside of Magic and former Timber 
Ridge Ski Area). As much fun as I was 
having, it all came crashing to a halt in 
the summer of 1991, when after years 
of expansion the proverbial money well 
dried up and the operation was closed 
down.

NESJ: And so your Pats Peak era 
began.

Blomback: I started at Pats Peak in 
the fall of 1991, and what a difference 25-
plus years makes. Pats Peak was and is 
always a special place for so many fami-
lies, and it continues to be so to this day. 
There have been some true characters 
that have worked here, and I have appre-
ciated and learned from them all.  

 
NESJ: What is the secret to success 

at Pats Peak, and how does your team 
make it happen?

Blomback: We want it to be a first-
class family mountain with impeccably 
maintained facilities and service like no 
other. If one was to look at our staffing 
levels, you might find them a little on the 
heavy side, but the facility is kept spot-
less even on the heaviest of days. We al-
ways have instructors for teaching, and 
all lifts are running the majority of the 
time so that no one is standing in line. 
So we’re doing what we’ve always been 
doing but with a modern twist. We are 
in a tough neighborhood, in terms of 
competition, and we need to crush it 
with service. The ski area that makes the 
sport the easiest to do I think wins in the 
future, and we are laser focused on do-
ing that. 

NESJ: Given all your industry ex-
perience, what else besides service is 
critical for the success of a ski area?

Blomback: Snowmaking really is the 

INSIDER Q&A Kris Blomback, Pats Peak

PATS
ON THE BACK

n Pats Peak 
GM Kris Blomback: 

‘The ski area that 
makes the sport the 
easiest to do I think 

wins in the future’
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 Kris Blomback savors a beautiful day
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most important aspect. You can have the 
nicest lodges in the world and all the real 
estate you could want, but if you don’t 
have the snow, the rest is meaningless. 
I would argue that most ski areas today 
have successfully dealt with the trends 
of building bigger lodges, faster lifts and 
ramping up their respective physical 
plants.  

I can’t speak for other areas, but at 
Pats Peak alone, we are building a sys-
tem that will take us from completely 
closed to fully open — 100 percent of our 
trails — in 48 hours. Right now it takes 
about two to three weeks for us to race 
across the mountain and get the slopes 
open.

When we get that cold air, I’ll put our 
system’s capabilities up against anybody 
in terms of making snow and getting ter-
rain open and resurfacing. We consis-
tently make some of the best snow, and 
our guests are always complimenting us.

NESJ: How has your personal ap-
proach to your work changed over 
the years?

Blomback: Probably the biggest 
transformation that I have had as GM 
is to slow down time and just take the 
curveballs that come at you in the busi-
ness in stride. When I first started, I 
felt there was a need to get everything 
done yesterday, and to some degree, that 
was true. We were a little bit behind the 
8-ball in terms of keeping up with our 
competitors. Incredible growth in visits 
was occurring and the facilities needed 
to catch up.    

Pats Peak is in a great place right now. 
The “top 100” things that we wanted to 
fix — 20 years ago — has shrunk to a list 
of less than 10. We, for sure, will cre-
ate another list of improvements going 
forward, but in terms of fixed physical 
plant? We like where we are at.

NESJ: Pats Peak has been blessed 
with long-term leadership from the 
top down. How has this consistency 
with the Patenaude family helped 
the resort succeed over time?

Blomback: Ownership and commit-
ment are the words that come to mind. 
The Patenaude family has been here 
since day one, and they are a fantastic 
family to work for. They have the capac-

ity to weather any events coming their 
way, and it’s a godsend in keeping us on 
track. We are not forced to make short-
term decisions, which might jeopardize 
future successes. We always take the 
long view and do what’s right for the ski 
area, and they have a proven record of 
building successful businesses. Working 
for Wayne and Sally, they have instilled 
in our operation to not take shortcuts 
and to provide the best.

Our team has been intact for a long 
time, and when someone who has been 
working with you for 15 years is still re-
ferred to as “the new guy,” I think that 
speaks volumes for what and who you 
are as a company.   

NESJ: Clearly, you enjoy your work 
there. 

Blomback: My one-year stint is on 
year 28. Why am I still here? First, it’s 
loyalty. I have always been an individual 
that sticks around far longer than most 
others would. That can be a blessing or 
a curse. In this case I have seen some 
pretty bleak ski seasons but have hung 
around to see the fruits of our collective 
labor come to fruition, and what’s more 
satisfying than that?  

Second is style. It’s not the Paten-
audes’ style to micromanage. They told 
me the ground rules from day one on 
what they wanted, and I think I am a 
good foot soldier in carrying those or-
ders out. We invest wisely in the plant, 
I am a fiscal hawk, and we always do the 

right thing for the operation. We’ve got 
a great team here, and I think the fam-
ily recognizes that. They let us do what 
needs to be done.  

 
NESJ: How does Pats Peak contin-

ue to thrive amidst a highly competi-
tive landscape?

Blomback: What we lack in physical 
size, of say, the bigger mountains, we le-
verage up our proximity to the big popu-
lations of southern New Hampshire and 
metro Boston. We’ve got a great senior 
team here who is always tweaking the 
products that we offer and tailoring pro-
gramming to fill the place up. We get a 
lot of use during the midweek. From sun-
up to sundown, we are fairly busy.  

NESJ: The sport in general is strug-
gling to grow participation. What are 
some ways the industry can address 
this issue? 

Blomback: We need to make our 
slopes more accessible to cultures that 
may not have historical reference of ski-
ing in their upbringing. We work tire-
lessly in this forum and we’ve had some 
great success, but we need to do more. 
We’ve staffed various departments here 
at the ski area with team members that 
can speak fluently in other languages. 
Look, on its best day skiing will never 
be as easy as going to the beach. Can 
you imagine learning this sport with-
out being able to speak the language? 
It’s daunting, and we’re trying to do ev-

erything we can to break down barriers. 
We advertise in Mandarin. We have pro-
gramming in Spanish. We have a simple 
banner at our entrance that says “wel-
come” in 20 different languages.

And, price. We go out of our way to 
keep skiing affordable. Some of the tick-
et pricing that I see being talked about 
at the larger resorts, well, simply put, 
it’s soul killing. Our industry has a hard 
enough time breaking out and exposing 
ourselves to the larger makeup of North 
America. If the lead story on the nightly 
news is that lift tickets now cost north of 
a $175, I don’t know that that’s the narra-
tive we need to draw attention to.

Our industry is constantly trying to 
figure out how to grow the sport. Is it any 
coincidence that the industry’s booming 
years where when there were these little 
tiny ski areas in the backyards of subur-
bia? How do people get introduced to 
the sport? We need to support the small 
areas that are still left. It’s not rocket sci-
ence. 

At Pats we do all we can to support 
areas that are smaller around us with 
discount tickets, reciprocity agreements 
and a host of other initiatives. It’s no se-
cret that the smaller area feeds us and 
we in turn feed the larger areas. We 
work with some larger areas, and it’s a 
win-win. We add value to our product 
offerings and we gift wrap them a newly 
minted skier or snowboarder.  

feedback@skijournal.com

PATS PEAK GM KRIS BLOMBACK WEIGHS IN:

The Passport Program: “The Passport Program was rolled out 
by Elan skis and we were quick to jump on it. I think the line that sold us 
was, ‘When someone has a pair of skis in the garage, they’re a skier.’ It 
was a great answer to our philosophy about removing barriers.”  

Adult/Corporate Race League: “I remember the first year (early 
1990s), it was about four teams on one night. We said, ‘Well that didn’t work!’ 
But we stuck with it and around the late ’90s it caught on fire. Flash forward 

to today and we’re racing on four nights a week with north of 70 teams 
enrolled — it is now the biggest such league in the state. There are a lot of 
skiers reliving their golden years as they hit the gates once more. Definitely 
some Spandex on those nights that might be viewed as offensive to some!”

Women Only Wednesdays: “The WOW programs is a fantastic 
bit of programming that was rolled out by Ski School a number of years 
ago. They focus purely on issues that affect women and how to get them 
to be better skiers and riders. Whether it’s about equipment, mindset or 
approach, our dedicated group of WOW instructors really puts on a great 
clinic for people to get better.” 

After School Learn to Ski and Ride: “We’ve been teaching over 
a hundred different schools the sport of skiing since the 1960s.”

Base Lodge Expansion: “The lodge project has been a long 
time coming and is one of our key drivers of success. Our philosophy is 
to not borrow money so we had to take a $1 million-plus project and 
break it into parts that we could digest. It involved enlarging the three 
A-frames that were on the parking-lot side of the existing building. West 
A-frame was in 2016. East A-frame was in 2017 and the main A-frame, 
foundation, utilities, et cetera was fall of 2018. We’ll measure profit-
ability and outlook around March 1st and we’ll make the call to finish the 
timber frame construction sooner or later depending on cash flow. When 
finished, the new lodge project will accomplish many things: improved 
seating area, elevator, entirely new bathrooms, new ski boot-friendly 
stairs and a brand new entrance. It’s going to look great!”

BLOMBACK ON SOME OF  
PATS’ KEYS TO SUCCESS
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 Pats Peak offers plenty of fun après options.
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SKI SHOP Local Appeal / Cold-Weather Apparel

By Eric Wilbur

Here’s a classic example of the many dif-
ferences between browsing the web and 
shopping for ski equipment online and 
visiting your local alpine shop. 

As the owner of Massachusetts-based 
outfitter Country Ski & Sport, Ray Stenson has seen it. 

“Every day,” he said exasperatedly. “Every day.” 
Case in point: In walks a customer one day to one 

of Country Ski’s three stores in the Boston area with a 
problem. It seems the “size 11” boots that he or she pur-
chased online are somehow three sizes too big. Now, 
just how could that be considering the customer wears 
a size 11 sneaker? Shouldn’t it fit? And can the folks at 
the ski shop fix the problem? 

All too frequently, Stenson has had to break the all-
too-obvious news to the customer. 

“You don’t wear a size 11 ski boot, dude,” he said.
As Stenson said, he’s seen it. Every day. 
It’s that sort of differential between shopping blind-

ly and asking for advice that pretty much sums up the 
importance of the local ski shop, those brick-and-mor-
tar locations peppered throughout ski country in the 
Northeast, providing service and help that simply can’t 
be matched with the push of a few keystrokes. 

“So much of the stuff that we all sell is interchangeable,” 
said Peter Kailey, owner of Sport Thoma Ski Shop, which 
boasts seven locations across New Hampshire. “But there 
are a couple of things that cannot be done online.

Boot-fitting tops the list for Kailey (“That’s the 
dumbest thing in the world, to try and buy ski boots 
over the Internet,” he said). But it’s also the look and 
feel of a helmet that you won’t find shopping online. 
There’s the good tuning job that modern skis require 
these days, a service you’re not going to find anywhere 
else but at a local ski shop.

“That’s how we ingratiate ourselves to people is by 
taking care of their problems,” Kailey said. “I mean, 
boot-fitting is probably the number-one problem. 
People without happy feet aren’t going to have a good 
weekend. We see that literally every weekend.

“Hopefully if we take care of people sufficiently in the 
service, then they will come to appreciate the fact that 
we do exist and they might consider helping us to exist.” 

Perhaps it’s a common misconception then that 
purchasing equipment online might tend to be a bet-
ter deal. On the contrary, according to Stenson, whose 
father opened County Ski & Sport with its first location 
in Hanson, Mass., in 1970. In fact, Stenson maintains 
that most items at the local ski shop are relatively the 
same as online prices and that those local purchases 
come with the additional caveat of professional advice. 

“I want to make sure they’re up to speed on every-
thing, and I want to make sure a person is in the right 
equipment,” Stenson said. 

All equipment purchased at Country Ski & Sport is 
serviced for free, but that’s only one of the truly unique 
values Stenson and his shops have provided skiers for 
more than a decade with its convenient leasing plan, 
which was born from the shop’s trade-in program. 

“It became clear to me that if you start the leasing 
program, the consumer feels very much at ease with it,” 
Stenson said. “Sometimes even with the trade-in pro-
gram, kids go through a growth spurt and you might 
go through a pair of boots in a season. So now they can 
just come in and swap it out.” 

In 2012, Stenson got together with the former mar-
keting director at Bretton Woods, and conversation 

THE ADVANTAGES OF SHOPPING LOCAL
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By Matt Boxler

Every ski resort in New England, including my favorite in Vermont, 
had a great week while I was sitting at my desk at work a while 
back, watching online hours away. Sixteen inches of new snow 

in total blanketed the region over four consecutive days, leaving the 
mountain fully loaded and 100 percent open. Endless acres of woods were 
beckoning, too and, judging by the heavy traffic making its way north on 
Friday night, everyone in New England had gotten the memo.

The anticipation was palpable. Winter had returned with a vengeance 
after a couple weeks around the holiday period that predominantly fea-
tured warm temps and considerable amounts of the ‘R’ word. When the 
system that dumped all this new snow finally moved away, the cold front 
that took its place ushered in sub-zero temps. Yes, winter was back!

The weekend was everything I could hope for. Snow everywhere 
I wanted to go. And no lift lines, which made no sense to me. What 
happened to the mass exodus of people heading to the mountain to ski? 
The parking lot in the main base area was jammed. When I stopped in 
the main lodge for lunch on Saturday, the answer hit me like a wall of 
people blocking the entrance. Here was where everyone was, crowded in 
the lodge to escape the cold and wind chill outside. They were choosing 
chicken nuggets over impeccable skiing conditions.

I shouldn’t complain, as skiing right up to get on the lift all day is a 

dream come true. But come on, people. I get that many don’t like the 
cold, but just because it’s below zero out there doesn’t mean you will be 
uncomfortable. With all the technological advances in ski equipment and 
apparel out there today, no one should feel uncomfortably cold under 
normal New England circumstances.

It’s time to inventory your gear. Let’s start from the inside out.
Base layers: Your preparation for arctic conditions begins here, and 

you have choices. If you’re guilty of spending too much time in the lodge 
on those bitter cold days, double things up by combining your lightest, 
thinnest base layer with a heavier weight, insulated option on top. Heavy-
weight layers (250 grams per square meter of fabric and above) provides 
the most insulation and should be worn a bit looser and over a thinner 
layer. Be sure your first layer has moisture management properties so as 
not to trap dampness against your body, which will have you roaming 
around in the lodge and looking out the window all day long.

Look for fabrics containing Merino wool, synthetics like Polypropylene 
or a blend of both. Wool offers the best moisture-wicking properties. Also 
consider rocking a one-piece base layer with a hood over your thinnest 
first layers to seal out the cold completely. The thin hoods can be worn 
beneath a hat and your helmet, but more on that later. 

Socks: It’s not rocket science here. Do not wear cotton. Do not double 
up your socks. And do not go without socks at all. Select a sturdy wool, 
synthetic blend with stretch features that will fit snugly without slipping. 

People swear by Darn Tough in these parts, and it’s for a reason. There also 
are some terrific compression socks out there designed for active winter 
mountain use that promote blood circulation.

It is critically important that your ski boots fit properly, most likely 
more snug against your toes than you think is necessary. You can have 
the best ski socks in the world but if you are clamping down boot buckles 
really tight to keep your feet from sliding around in your boot, you will be 
cutting off circulation to your feet, and they 
will get cold as a result. 

If you find that your toes are a 
regular problem area when it’s 
cold — as so many people 
do — consider investing 
in a boot warmer 
system. Both Hotronic 
and Therm-ic are good options 
and worth the money when you 
consider how much more you’ll enjoy 
skiing for longer periods of time. A 
tip when installing the system: Avoid 
mounting the battery packs on the 
backs of your boot, as seems to be 
by design. Mounting them here puts 

COLD? UPGRADE YOUR GEAR

 County Ski & Sport has Massachusetts 
locations in Hanson (right), Westwood 
and Quincy and is a full-service shop,  
including custom boot-fitting.
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merged into growing the sport. Stenson mentioned 
how in Colorado kids under 12 would ski free with a 
special pass. Thus, the junior lease program was cre-
ated. Children 12 and under who purchase an annual 
lease from Country Ski & Sport also receive a season’s 
pass to the New Hampshire resort.

“It’s an added value and just for the mountain itself,” 
Stenson said. “I know people that purchased condos up 
there because of it. For them, it’s huge.” 

Stenson declined to reveal how many leases his 
shop provides over the course of a year, but he did say 
that the season pass has helped with the growth of the 
program, seeing a 50-70 percent increase every year. 

After that, you might even consider a visit to the ski 
shop like hanging out with an old friend. 

“We see the same families every weekend, and I be-
lieve they’ve come to appreciate the fact that we’re here 
to take care of them,” Kailey said. 

The dynamic of the ski shop is different at Sport Thoma 
than it might be at the more urban Country Ski & Sport. 
Kailey said that while both shops might provide simi-
lar types of service, it is the shops in the mountains that 
might have an advantage with the availability of demos 
on-site at the mountains. Country Ski & Sports also offers 
demos, but Kailey said he feels like the ability to provide 
the skis right at the ski areas is something that ski shops 
in the Boston area cannot provide as easily. 

“I speak from the point of view from somebody at 
the ski areas, not from the point of a city shop,” Kailey 
said. “To be able to test skis … oh, my god, it’s huge.

“Those are all things that specialty retailers can do 
that the online world absolutely cannot. Sometimes I feel 
like we’re a dinosaur, but at the same time if there’s one 
word in all of this that is key, it’s service, because that’s 
the one thing that the online world has no concept of.” 

There’s also the challenge of providing new skiers 
and riders with the right equipment for their particular 

skill level and comfort zone. That requires attending re-
gional trade shows and in-store clinics with equipment 
representatives looking to educate on the latest in gear. 

“It’s just a fun thing, something that we all have a 
great passion for and we spread that to the customer as 
well,” Stenson said.

Stenson calls such training sessions the “all hands-
on-deck” meetings in order to provide the highest level 
of service that the ski shop can deliver. 

“We spend a lot of time on training,” he said. “Quite 
a bit in the fall, because I’m particularly fussy about a 
person getting the right product.” 

It’s also a learning cycle that never seems to stop. 
Kailey pointed out during an interview in early Janu-
ary that the trade shows already were slated to begin in 
a matter of days. 

“How scary is that?” he said. “We spend a lot of time 
and money checking out products to buy for the store.”

Kailey also said that there is a responsibility to 
provide customers with the utmost knowledge on the 
products the ski shop is selling, a level of trust that 
aims at the healthy prospects of skiing in New England. 

“The entry-level customers are the ones most sus-
ceptible to all the propaganda,” Kailey said. “What we 
find is it’s word of mouth. We find what keeps us alive 
is somebody that we’ve taken care of. It flows that way, 
very organically.

“The new skiers are probably the ones who are the 
most challenging. The ski business is full of opinions. I 
think the ski business probably has more opinions than 
any other business I can think of.” 

Stenson pointed out that Country Ski & Sport keeps 
records for all its customers, and recently noticed that 
almost every other customer was a new one being add-
ed to the system. 

“That’s word of mouth and people sending their 
friends here because they trust what we do,” he said. 

“I think the ski industry in New England right now is 
doing very well. I think nationwide it’s a little bit flat, 
but in New England there’s a lot of enthusiasm, people 
getting out of the house and having a great time.” 

Customers describing the service they received to 
others is key for the ski shop business to survive. 

“All we can hope for is that the general public has 
some basic appreciation for that stuff,” Kailey said. “We 
can’t afford to spend the kind of money in the adver-
tising world to make an impact. That’s just not in the 
cards.” 

What is in the cards is service — the top reason why 
local skiers and riders should tend to favor local shops. 

Ski local, shop local.  Otherwise, you might be the 
next customer walking into a local shop with a pair of 
boots three sizes too big. 

And when that happens? 
“You solve it by selling them the right product,” 

Stenson said.
Good luck trying that online.

feedback@skijournal.com
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them in direct line of many low-running chairlifts slamming into them 
when you board and they could be knocked completely off before you 
know it. Mount them to the outside (ankle bone side) of the top of your 
boots, if possible. It might take a little ingenuity on your part to snake the 
wiring around the boot liner and then contend with the power straps.

Toe warmers also are an effective option (that I swear by) and less 
expensive in the short term. Simply stick them to the top of your toes 

(over your socks) before putting on your boots. There 
also are the type that stick along the bottom of 

your foot. Just use care 
that they don’t get 

all bunched up 

when putting your ski boot on. And keep your toenails trimmed. Enough 
said there.

Puffies/shells: If you’re wearing a traditional “3-in-1” ski jacket,” 
one that combines insulating layers with a more weather-proof outer 
shell, you might want to consider dropping the bulk and splitting them 
into separate garments or layers. Down or synthetic down (PrimaLoft, 
Coreloft, Thermoball) jackets come in a variety of insulating weights 
designed to trap body heat, some with hoods, that can be customized to 
your comfort given the weather that day. They can be worn as your outer 
layer when there is limited precipitation and/or wind.

When temps drop below zero, you’ll want a shell jacket 
to wear over the puffy. These jackets 
are not insulated, allowing them to 
remain thin and versatile. They come 

with a variety of technical features tied 
to cost that make them waterproof and 
windproof. Shop for one with a hood and 

use it. They’re designed to easily pull over 
ski helmets and will stay in place when 

zipped all the way up. You’ll still have room 
to rotate your head, too, but if you prefer 

skiing with the hood down, as I do, at least be 
sure to pull it back over your head for chairlift 

rides up. It’s truly amazing how much 
warmth you’ll preserve by using 

the hood.
Your ski pants 

should combine a degree of insulation on the inside with a bulletproof 
protective shell on the outside. Look for pants that can be unzipped along 
the inside and/or outside legs to dump heat when necessary but that are 
airtight when locked down. Consider wearing a pair of nylon shorts over 
your underlayer to gain added protection against frozen chairlift seats.

Helmets are vented on top and adjustable to accommodate a knit 
cap underneath, which is highly recommended on cold days. While I per-
sonally do not like the added layer of a turtle fur around my neck, they are 
constructed in a variety of thicknesses and when worn properly can add 
another layer of protection for the back of your neck and chin. Facemasks 
might not be pretty but they certainly can protect your nose and cheeks 
from frostbite on the coldest of cold days. Venting at the nose helps 
eliminate goggle fogging. Also, get yourself a container of Dermatone 
or another balm that will provide protection from sun, cold and wind for 
your lips and face. 

Finally, gloves/mitts address the most common part of the body to 
suffer in the cold — our fingers. Mitts are warmer, save for the thumb, 
but many skiers like myself prefer independent fingers for the feel of the 
ski pole. 

There are battery-pack systems out there to inject warmth into gloves 
and mittens, but if you don’t have those, hand warmers that can either 
rest in your palms or zip into a dedicated compartment are a must. The 
best offer quality builds featuring weather-proof, durable leather or 
synthetic leather, ample insulating liners that are fixed or removable, and 
not so much material so as to sacrifice dexterity.

feedback@skijournal.com
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SKI FASHION The Vertical Runway

The one piece is in full force at Sunday River

The one piece was back and better than ever over the 
holidays at Sunday River, and it’s clear the snow gods cer-
tainly approved, as all eight mountains were open. Worn 
by males, females and kids from 9 months to 90 years old, 
today’s one-piece suits are uber warm and packed with 

the technical features you have come to expect in separate jackets and 
pants. Slipping into a one piece now means you have decided to make 
a head-to-toe style statement but without giving up performance. Feel-
ing rad and ready for mischief? Then go for something retro-inspired 
or a highly prized true vintage one piece. Either way, celebrating iconic 
alpine style from previous eras continues to grow in popularity. 

Fashionistas wanting to get in touch with their inner “Bond girl” 
should look for a body con once piece that will flatter their curves like 
their favorite yoga leggings. 

Not shy? There are many attention-demanding options for the 
superheros and showboating-under-the-lift daredevil types who want a 
suit that is in synch with their superpowers. With just about every ski 
and snowboard outerwear brand now including one-piece suits in their 
lines, the perfect one for you is out there. 

There is so much good skiing and riding still ahead and spring is 
coming up quickly. The time is right to find yours and show it a good 
time out on the vertical runway.BENHARRIS

KATHY

Kathy Benharris is regional director of Fashion Group International and her clients include individual 
brands and designers, international charities, sports teams, retail entities and publications. Kathy has 

developed, styled and produced fashion events during New York Fashion Week and Boston Fashion Week.
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 Snow sirens
With the best après 
scene happening at 
the Foggy Goggle, 
it’s no surprise that’s 
where these three 
Boston-based beau-
ties could be found 
breaking hearts and 
absolutely winning 
the style game. 
Brenna’s bright and 
right one piece is 
from Top Shop, and 
the black side stripes 
give it a sporty spice 
feel. Eryn is style 
perfection when she 
rides on her Burton 
gear in her black 
neoprene one piece 
that has just the right 
amount of slouch 
and fit. Her suit also 
is from Top Shop. 
Maggie serves up 
retro realness done 
to perfection in her 
vintage lilac one 
piece. These three 
ladies unabashedly 
love ski fashion and 
having fun with what 
they wear and how 
they style it.

Peyton’s place ���  
is No. 1 in my heart! It was 
obsession at first sight when I 
first saw Skea Limited’s Peyton 
suit. Featuring gorgeous rose 
gold zippers and metal accents 
to its latticed stretch panels, 
everything about this suit 
called my name and garners 
scores of compliments. The 
flattering four-way stretch 
fabric is waterproof and  
really moves with you. From 
its zip-off hood with optional 
fur accent to where the pock-
ets are placed and how they 
are angled, I love how smartly 
designed the Peyton suit is. I 
paired it with a fox fur “mad 
bomber”-style hat from repur-
posed fur by Montreal-based 
designer Danny Bergeron of 
Decibelles Creations. Hestra 
heated gloves and Oakley 
goggles from Country Ski & 
Sport complete my look.

 Looking hella good  Mary  
might have had a little lamb with fleece 
as white as snow, but Kristina has the 
Suzi Jumpsuit designed by Gwen Stefani 
from her collaboration with Burton, so 
Kristina wins! This standout option from 
the L.A.M.B. x Burton line is the epitome 
of crazy cool with print blocking and repair 
patch detailing. Its bright yellow zipper 
adds a great pop of color. Kristina also 
is wearing L.A.M.B. x Burton’s matching 
warmest mitts and helmet with leopard 
trim. This one piece is a standout for it’s 
relaxed fit and pattern play, making it a 
must have for an extra sweet escape.

Make Uncle Sam proud  These 
two brothers are all about celebrating our 
country’s colors in their scene-stealing 
Americana suits from Tipsy Elves. Twinning 
is never wrong when sporting one-piece 
suits that are equal parts Evel Knievel 
and Captain America. Red, white and 
blue always looks right against the snow, 
but these suits don’t just look good, they 
deliver. Tipsy Elves suits are jam packed 
with performance features and a retro fit 
that is universally flattering. Stars, stripes 
and an unapologetic patriotic approach 
to snow style make these suits must haves 
for mavericks and kick-ass superheros.

Nohmii outskert is après perfection  

 The Nohmii outskert was an idea that was  
created in the mountains of Sunday River by  
New England-based designer Linda  
Shottesbouchard. Made in the USA, Nohmii is 
dedicated to ensuring you no longer have to 
sacrifice style, function or fit when choosing active 
and everyday wear. The outskert fabrics are custom 
made and designed with Polartec’s alpha  
insulation, the same material used by military 
special forces. Keeps you dry, warm and ultra  
lightweight while looking chic and pulled together.

It’s in the bag  Alexa 
knows that transitioning to 
après fun is easy when you 
have the right gear and bring 
the right attitude. Be like 
Alexa and pack everything a 
girl needs in an Oliver Thomas 
bag. This bag is sporty, soft, 
washable and can carry ev-
erything needed to get ready 
for what comes next after the 
lifts stop spinning. Take your 
look to the next level by per-
sonalizing your bag with sassy 
statement badges from Oliver 
Thomas and get ready to be 
the life of the après party.



161 Quincy Ave.
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-HotWax
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Full Tune Up
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617-773-3993

901 Winter St .
Hanson, MA.

(on Hanover Line)

Quincy
781-826-2022

161 Quincy Ave.
Quincy, MA.

Westwood
781-326-3993
335 Providence 
Highway (Rt  1)
Westwood, MA.

Your #1 local Ski & 
Snowboard Shop 

Since 1970CountrySki.com

$49.95

Instaprint  Custom
Footbed for a ski or 

snowbaord Boot
- call for appointment -

Custom 
Footbed

$149.95

JR 
Full Tune Up

$39.95

-Size 140 JR and un-
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Coupons Expire 2/ 28/ 19

Shop online at Shop.CountrySki.com
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‘Community is something you can find 
at many areas, but Mad River’s is 
very strong, united by the purpose of  
preserving the place and its spirit.’
— Molly Mahar, president, Ski Vermont
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By Matt Boxler

MAD RIVER GLEN shareholder Josh Tower voiced concern 
during the co-op’s annual meeting in April, on the eve of 
MRG’s 70th anniversary season. He noted that the ski area’s 
newest trail map shows 52 trails, an increase from prior years 
that also includes the labeling of “new” glades … like in a pub-

lic way so that anyone with a trail map can now find what used to be semi-secret 
stashes enjoyed mostly by locals in the know.

The new trail names help clarify mountain navigation and define difficulty 
levels for skiers who aren’t as familiar with the area, explained MRG general 
manager Matt Lillard, a Cornell graduate who was hired in 2017 after serving 
five years as GM at Eaglecrest in Juneau, Alaska, as well as holding previous GM 
and marketing positions in Vermont at Okemo and Magic. As for the glades in 
question — “Merten” — they were named so people could avoid being diverted or 
lost on Lower Antelope, Lillard said, assuring Tower that not all of MRG’s iconic 
glades would be appearing on the map.

Ski patroller Wendy Harman offered her take, saying better trail names are 
helpful for patrol in finding injured skiers.

This is just a glimpse of how business is conducted at the only skier-owned 

mountain in the United States. It’s one of many, many features that make historic 
Mad River Glen unique in the industry. Longtime marketing director Eric Fried-
man encourages anyone to attend a co-op meeting to see exactly how things get 
done here.

“Trust me, it ain’t like Vail,” Friedman says.

MRG’s 70-year tradition
When the Single Chair opened for the first time at MRG on Dec. 11, 1948, it 

was the longest, fastest lift in the world. A mile in length, the chair was built by 
American Steel and Wire Co. It has been running ever since and was given a  
$1.8 million historic restoration in 2007. It is the fastest fixed-grip chairlift in 
North America.

The heartbeat of the ski area, the Single Chair encapsulates the mission of the 
MRG Cooperative, which was established in 1995 at the end of the Pratt owner-
ship era, to maintain and preserve the skiing experience rather than overhaul 
or upgrade it. The co-op held true to its ideals in a time when ski resorts were 
undergoing massive transformation and commercialization. 

Today, Mad River Glen is the only ski area in the nation to be listed on the

MAD DASH
Steeped in history, revered for its pureness, Mad River Glen 

might be more mainstream, more diverse, more approachable 
than you think� Today’s MRG has room for capital improvements, 

ski schools, race programs, hot shots and families� Dive in�

THE GLEN TURNS 70

Continued on Page 22
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National Register of Historic Places. It 
has more than 1,800 individual skier-
owners who have purchased more than 
2,200 shares. This isn’t to say that the ski 
area is a dinosaur. Far from it. In the last 
20-plus years of co-op ownership, MRG 
has invested more than $5 million in 
capital improvements, consistently rein-
vesting in the mountain’s infrastructure. 
And the skiing remains timeless.

The co-op, in partnership with the 
Stark Mountain Foundation, also is in 
the midst of a $6.5 million “Preserve Our 
Paradise” campaign that will fund four 
essential initiatives: mountain preserva-
tion, skier safety and service, youth and 
family development, and community 
preservation. The effort has raised $4.3 
million to date and some of those main-
tenance projects will include renova-
tions to rundown buildings, addressing 
space concerns for kids’ programs, nec-
essary lift maintenance, and snowmak-
ing systems maintenance and upgrades. 
The campaign strives to continue to 
raise funds for an endowment, working 
toward securing Mad River’s future in 
perpetuity.

Savor the experience
The Single Chair and three double 

chairs control uphill capacity in such a 
way that doesn’t dump scores of people 
onto the trails at once, ensuring your 
adventure down isn’t cluttered. MRG re-
mains one of only three areas in North 
America that prohibit snowboarding. 
“Combined, these qualities create a ski 
experience that stands in stark contrast 
to the mainstream world of skiing,” the 
area’s revamped website proclaims. 
“Both the skier-owners and the manage-
ment team understand that skiers come 
to Mad River for the unique combina-
tion of legendary terrain, sense of com-
munity, low skier density and intimate 
atmosphere.”

The MRG trail system follows the 
contours of General Stark Mountain, 
and all trails lead to a single base area, 

making it fun and safe for families and 
friends to ski together. It also offers the 
most challenging and diverse ski terrain 
in New England, with more than 2,000 
feet of vertical on expert terrain with no 
run-outs. There are plenty of blues and 
greens to satisfy every level of skier, too, 
but the glades and deeper off-piste ski-
ing at MRG is legendary.

Ski it if you can
Walk into General Stark’s Pub in the 

Basebox Lodge and “The Wall of Fame” 
tells it all; perhaps tells a little more than 
you want to know. Enshrined here is a 
collection of snapshots of the famous 
red-and-white bumper sticker — Mad 
River Glen: Ski It If You Can — proudly 
displayed in locations all over the world 
and in many different languages. They 
all say basically the same thing, that the 
connection between MRG and those 
who ski it is like none other.

The story of the sticker is an inter-
esting one. New York marketing execu-
tive Gerry Muro was riding the double 
chair in 1983 and struck up a conversa-
tion with the woman seated next to him, 
who asked him how he would describe 
the skiing at MRG. Hard wasn’t the right 
word, Muro told her. Challenging was 
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Continued from Page 19
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MAD RIVER GLEN
57 Schuss Pass Road
Waitsfield, VT 05673 

madriverglen.com
Phone: 802-496-3551Vertical drop

2,037
Trails
52

Snowmaking

15 %
Lifts

4

closer. They talked more.
The woman finally introduced herself 

as the owner, Betsy Pratt, who went on 
to visit Muro in his New York offices to 
talk more about launching a promotion 
that would appeal to better skiers and 
to those who aspired to be better ski-
ers. The price was right for the bumper 
sticker campaign, and the rest is history. 
Pratt sold the area to a group of skiers in 
1995, and the sticker continues on, stron-
ger than ever.

“Ski It If You Can” won a National 
Ski Areas Association Marketing Award 
as one of most recognizable brands in 
the industry. It has been studied and 
compared alongside the most success-
ful multi-million dollar marketing cam-
paigns in the ski industry, begging the 

oft-asked question from experts in the 
field: How much do you pay to run this 
campaign?

“About 700 bucks,” says Friedman. 
“We actually make money on them be-
cause we sell them in the store.” 

So order your craft beer first, then 
peruse the Wall of Fame collection at 
General Stark’s. You’ll see three naked 
men holding the bumper sticker on a 
Romanian beach. You’ll see the sticker 
on the canopy of a U.S. Air Force F-16, on 
the tram at Jackson Hole, at the World 
Elephant Polo Championships in Ne-
pal, the Great Wall of China, the DMZ in 
Korea, the Galapagos Islands, the gates 
of the Guinness Brewery in Dublin, the 
Tower of London, various South Pacific 
and Caribbean islands, bars in Vietnam 

and Kosovo, the summits of Mount Kili-
manjaro and Mount McKinley, and at 
dozens of ski areas from New Zealand to 
New Jersey.

MRG shareholder and astronaut Cady 
Coleman took it to a whole new level, 
holding the sticker in the Space Shuttle 
en route to the International Space Sta-
tion. It was one of her two permitted 
“personal items” and signified every-
thing the sticker, the mountain, meant to 
her. “As a young girl, she skied Paradise,” 
Friedman recounts her story, “and she 
said if I can ski Paradise as a kid, I can 
do anything.”

Yes, you can
Don’t get hung up on the most fre-

quent interpretation of the “Ski It If You 
Can” moniker by believing that Mad 
River is a mountain only for experts, only 
for the aggressive, only for those skilled 
enough to not be chewed up and spat out. 
The logo also beckons those to please 
come and try if you have the chance, be-
cause if you do not, you will be missing 
out on a skiing experience in its purest 
form, a treasured throwback that is quite 
honestly unavailable at any other resort.  

Yes, there’s snowmaking at MRG. Yes, 
there’s grooming. Yes, it’s a mountain 
for any and all families. There’s a race 

program. It is home to the most prolific 
telemark skiing community in all New 
England. The renowned ski school and 
its “I Can” model caters to first-timers, to 
kids and adults, to telemarkers, to those 
wanting to improve in the bumps, to 
groups and privates. There are women-
only clinics, Freeheel Fridays and more 
junior programs than can be listed, both 
daily and seasonal and ranging from 
new skiers to gates racers to freeskiing 
competition tracks.

Mad River is the home mountain for 
the Harwood Union High School alpine 
race team, 2017 boys state champions. It 
is also the home mountain of widely read 
and respected meteorologist Josh Fox, 
whose Single Chair Weather Blog spots 
weather patterns weeks and months 
away, for better and worse. He will not 
sugarcoat it, which is also emblematic of 
the Mad River skier.

“You never know what you’re going 
to get on the mountain,” Friedman says. 
“But if you can ski it here, you can ski 
anywhere.

“It’s so great to see all the families out 
there … they don’t care what the condi-
tions are like,” Friedman says in a recent 
episode of “Mad River Glen Today,” a 
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bi-weekly TV show he hosts that blends 
— often awkwardly — ‘Mister Rogers’ 
Neighborhood’ with ‘David Letterman’ 
with ‘Wayne’s World.’ “All the families 
being here is the epitome of Mad River 
Glen’s ethos and our culture.”

The show is filmed in General Stark’s 
Tavern and airs this season on MRV-TV. 
It is must-see TV for MRG fans. That is, 
if it hasn’t been canceled yet. In each epi-
sode the motley crew manages to perch 
itself precariously on a cliff (as MRG ski-
ers tend to do) of potential community 
partnership and FCC disaster, but they 
somehow have managed thus far to re-
main on the air.

“Shocking,” chimes in General Stark’s 
bartender Doug Barnes, a show sidekick.

A family connection
Tom Mehuron is the third generation 

of his family to operate Mehuron’s mar-
ket in Waitsfield, which was founded in 
1941. Here is his MRG tale:

“My introduction to Mad River Glen 
as a kid growing up in the Mad River 
Valley was through my family’s busi-
ness, Mehuron’s Supermarket. The head 
of cafeteria at MRG, Tex Thompson, 
would arrive at our back door before our 

store opened and he would begin to as-
semble the items he needed that day for 
the food operation there. All of this was 
recorded on hand-written charge slips 
and we would bill the ski area once a 
month. Later, as I worked as a meat cut-
ter in that store, one of my jobs was to 
grind the fresh hamburger they would 
need for the weekend, 150 to 200 pounds 
at a time. They still get our burger. No 
frozen patties at MRG!

“I only did a bit of skiing at MRG as 
a child. My grandfather was an investor 
in Walt Elliot’s new Glen Ellen ski area. 

That investment came with a free sea-
son’s pass, and since no one else in my 
family skied, I got the pass, so most of 
my skiing until I was an adult was there.

“When I got out of college, I went to 
work at the family market. We were still 
helping Tex get his food orders ready 
and he convinced then owner Betsy 
Pratt to give me a season’s pass for help-
ing him and the Basebox food service. I 
skied quite a bit there over the years, de-
veloping some great friendships and ski 
buddies. You pretty much only ski alone 
at MRG if you really want to. Everybody 

is friendly and eager to share experi-
ences and time together. When (Betsy) 
sold to the co-op, I bought two shares to 
both support the effort and continue the 
friendships I had developed.

“The loyalty to MRG that sharehold-
ers show to the ski area, they also show 
to local businesses. As over the years I 
have come to own the supermarket, I see 
so many shareholders as customers that 
even as my skiing days have diminished 
over the years, I consider being a share-
holder as a great investment in our com-
munity and future. Mad River Glen ski-
ing is real. It is original. It is family and 
it is fun. It is like no other in this day and 
age that I know of.”

feedback@skijournal.com

SKI WEEKEND Mad River Glen
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Continued from Page 23
‘Mad River Glen exemplifies 

the spirit of the Mad River Valley 
in every way: independent, 

community-minded, eclectic, 
natural. It honors the past, 

and yet it’s still cool today, and 
is forward thinking.
— Jasmine Bigelow, executive director,  

Mad River Valley Chamber of Commerce

Make this your 
new home.

View current listings at LoonRealEstate.com
Serving the the Loon area for over 50 years.

Lincoln, New Hampshire | 603-745-8112
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A primer for New England’s most daunting ski runs

By Matt Boxler

Classic New England trails like the ones you’ll 
find at Mad River Glen are what make skiing 
in the East so challenging and fun, especially 
when these narrow, steep, sometimes winding, 
sometimes plummeting straight down the fall 

line, rock-strewn swaths receive a healthy dumping of  
arctic powder from Mother Nature. If you want to  
experience the thrill of skiing in its traditional form,  
right off the lift, check out some of these classic expert 
trails while you still have the legs … and the nerve.
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 Sugarloaf Resort 
in Maine boasts some 

of the most diverse 
and challenging runs 

in New England.
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 Paradise, Mad River Glen | Don’t be lulled 
into a peaceful slumber from the solitude of 
your ride up the Single Chair, followed by a 
sheltered traverse through the trees along 
the Long Trail, because as soon as you make 
the turn into Paradise, you better be on your 
game. An 8-foot drop gets you started along a 
thrilling trail filled with tight twists and turns 
strewn with cliffs, rocks, frozen waterfalls, 
deep powder pockets, steeps and bumps. 

 Goat, Stowe | Steep is one thing; steep and 
a double fall line together make Goat among 
the most challenging runs in New England. 
With an average pitch of about 36 degrees, 
the trail drops more than 2,000 feet, present-
ing rock ledges, boulders and streams along 
the way. It is one of Stowe’s “Front Four” and 
is accessed off the Fourunner Quad.

 Liftline, Sugarbush | With the added 
element of being located directly beneath  
the Castlerock Double Chair, Liftline is  
all thrill because of the choices you can  
make on the way down and the instant  
feedback you might get from above.  
Hucking the headwall is one option; so  
too is taking on the rock faces, boulders, 
bumps and lift tower launching pads with  
as much or as little speed as you desire.

 Misery Whip, Sugarloaf | An old  
T-bar line, this narrow chute off  
King Pine Quad is a double-black steep 
plunge with bumps galore.

 Devil’s Fiddle, Killington | Outer Limits 
gets all the glory, but my choice for challenge 
off the Bear Mountain Quad is the Fiddle. 

You can drop a cliff and enjoy an  
unrelentingly steep bump run without  
the constant feedback from the chair.

 Face Chutes, Jay Peak | Perusing this  
run from the tram might convince you to 
steer clear of its breathtaking steeps, but 
wind your way through a technical entry  
and perch yourself above the initial drop  
to give yourself a second chance. The jump 
into your first turn is the hardest, but once 
your skis hit the snow, it’s all good.

 Upper Liftline, Smugglers’ Notch | A 
band of ledges drops down to a breathtaking-
ly steep headwall beneath the Madonna I lift. 
The unavoidable time you spend in the air 
will be peaceful compared to the challenge 
your legs and mind will face on this terrain.

NESJ SPOTLIGHT Most Challenging Runs
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Call 1-877-564-7829 or visit nordicvillage.com 

Majestic 
Views 

and a short drive to 

Major 
Ski Areas

Route 16 ~ Jackson, NH

Amenities Include:

On-site Cross Country Skiing
Ice Skating
Indoor Pool

Sauna
Fitness Center 

Outdoor Heated Pool
Nightly Bonfi res

Discounted Ski Tickets 

Many suites and rooms with 
fi replaces and Jacuzzi tubs.

Sunday River
60 miles

Waterville Valley
54 miles

Loon Mountain
40 miles

Nordic Village is in the Center of it All!

Attitash
4 miles

Shawnee Peak
32 miles

Cranmore
8 miles

Bear Notch 
9 miles

Cannon Mtn.
52 miles

Bretton Woods
27 miles

Great Glen Trails
13 miles

Wildcat
10 miles

Jackson Ski Touring
1 mile

Black Mtn.
3 miles

King Pine
22 miles

 DJ’s Tramline,  
Cannon | If serious  
obstacles are your thing, 
check out this steep and 
boulder-strewn straight-
shot beneath the tram.  
It requires lots of snow 
to open, so when it does,  
jump on the opportunity. 
Then spend the next  
exhilarating thousand-plus 
feet dropping off a series 
of cliff steps.
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CHECK IN/CHECK OUT Mountain Edge Resort & Spa

By Brion O’Connor

One of the persistent knocks against Mount 
Sunapee is that this delightful mid-sized 
hill in central New Hampshire doesn’t have 
any slopeside accommodations. Interest-
ingly enough, you rarely hear the same 

complaints about a place like Waterville Valley. Maybe 
that’s because the village at Waterville Valley has plenty 
of beds and restaurants, and a dedicated shuttle system 
to ferry skiers and boarders to and from the ski slopes.

In reality, the sprawling Mountain Edge Resort & 
Spa at Sunapee is literally minutes away from the ski 
hill and runs a convenient shuttle that gets you to the 
slopes before your morning coffee can cool off. Much 
like Mount Sunapee itself, the Mountain Edge is a fam-
ily-friendly resort, featuring 47 suites, ranging from 650 
to 1,500 square feet, that can sleep anywhere from six to 
10 people (seven suites are timeshare units, part of the 
RCI Resorts Worldwide system).

Combine the Mountain Edge’s easy access to the 
slopes with cozy accommodations, a fitness center, a 
pool center with lap pool and hot tub, a lighted sledding 
hill, an in-house restaurant (open Wednesday to Sunday, 
4 p.m. to close), a full-service spa and a general store for 
incidentals, plus a nearby ski shop (Bob Skinner’s Ski & 
Sports), and you’ve got a ski family’s dream escape.

“That’s the experience we want,” said Mountain Edge 
owner Tom Behrens. “You arrive and can just park your 

car. The shuttle can bring everyone up to ski. About 
half the people use the shuttle, and half will drive up 
later in the day with the rest of the family.”

The Mountain View is Behrens’s second property 
in Newbury. Across the street (Route 103) is his Su-
napee Lake Lodge, first opened as a Best Western in 
the mid-1990s. Somewhat ironically, Behrens, a local 
builder and developer, was stymied by local banks that 
employed upside-down logic to deny funding for the 
project. It was like the inverse of Hollywood’s “Field of 
Dreams,” when gentleman farmer Kevin Costner heeds 
a mystery voice — “If you build it, they will come.” — to 
erect a baseball diamond in the middle of a cornfield to 
lure the ghosts of baseball past. In Behrens’s case, bank 
officials were effectively saying just the opposite.

“We tried to get financing for several years,” he said. 
“I bought the property in 1991. We couldn’t get financ-
ing because the attitude of the bank was, ‘If there need-
ed to be a hotel here, there would already be one here.’ 

“We finally got a bank that could see that there 
wasn’t a hotel of any quality for 30 miles in any direc-
tion, and you had a summer resort and a ski area,” said 
Behrens. “So we built it and opened in 1995, and by 1997 
it had already blown out their five-year projections, and 

was sold out all the time.”
To secure financing, Behrens had to franchise with the 

national Best Western chain, but be brought the lodge 
— with 55 rooms and 90 beds — into private ownership 
by 1998. About the same time, the Mueller family was 
negotiating with the state to buy out the lease for Mount 
Sunapee. With the blessings of then-Gov. Jeanne Sha-
heen, the Muellers took control of ski area, and Behrens’s 
lodge didn’t have enough rooms to meet the demand.

“It became apparent in 1999, or 2000, that the Muel-
lers were drawing (at Mount Sunapee), and wanted a 
bigger variety of product,” said Behrens. “So we bought 
the property across the street, which was an old motel 
that went back to the ’50s, the Mount Sunapee Motel. 
We tore it down and started the process of financing 
and developing a $10 million property.”

The first portion of the Adirondack-style Mountain 
Edge Resort opened its doors on Christmas Day, 2004, 
while the finishing touches were put on the spa and the 
remaining suites the following year. The place, built 
into a hillside, is rock solid, featuring a post-and-beam 
construction with 200-year-old fir timbers brought 
from a salt warehouse on Chesapeake Bay. 

“I spent way too much on the building,” said Beh-
rens with a laugh. “The building is all poured concrete. 
The walls between your unit, below your unit, above 
your unit, are all poured concrete. It’s a bunker.”

Walking into the cavernous main lobby, visitors are 
greeted by a marvelous vaulted ceiling and a taxidermy 

Mountain Edge Resort & Spa
1380 Route 103, Newbury, NH 03255 | mountainedgeresort.com
Reservations: 877-468-3343 | Phone: 603-763-4600

Sunapee standout

n Mountain Edge Resort & Spa offers a prime location, all the amenities and a family-friendly vibe
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ENDLESS FAMILY FUN
ONLY MINUTES AWAY

Pay-One-Price (POP)  
Saturday Night

One low price gives you access to lifts, rentals, lesson 
tips, tubing, entertainment and more from 3-10pm

24-HOUR INFORMATION AND SNOW CONDITIONS:         PATSPEAK.COM     1-888-PATS PEAK

• 100% Snowmaking coverage
• Three terrain parks
• State-of-the-art rental equipment
• A great learn-to-ski and snowboard mountain
• Group discount for 15 or more people

•  
•  
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•  

collection of local wildlife including black 
bear, red fox and fowl. To the left is a small 
“general store,” with essential items rang-
ing from cereals, energy drinks and soups 
(plus Alka-Seltzer and headache rem-
edies) to earbuds, phone chargers, hand-
warmers and hot coffee. At the back of the 
lobby is the Mountain Spirits Tavern, a 
terrific spot to unwind with an adult bev-
erage after a day skiing or snowboarding.

“For me, the Mountain Edge Resort 
was a throwback to the condos or lodging 
my family would stay in when vacation-
ing in Colorado during the mid-1970s, a 
combo of hunting lodge with a ’70s après-
ski fondue vibe,” said my wife, Lauri. 

The Mountain Edge suites are smartly 
designed, with comfortable, body-hugging 
mattresses, crisp linens and fluffy pillows, 
and most of the amenities you expect from 
a ski condo. Our two-bedroom, two-bath-
room suite on the third floor featured high 
ceilings to create a sense of spaciousness, 
sturdy rosewood furnishings, free WiFi for 
all our personal electronic devices, a gas 
fireplace that provided a warm ambiance, 
a large flat-screen television (perfect for 
the playoff football games being aired dur-
ing our visit) and two smaller flat-screen 
TVs in each bedroom. 

“The beds in the lodge made getting 
a good night’s rest easy, but very difficult 

to get out of bed in the morning,” said 
my daughter, Brynne. “Both days of our 
stay, I was fighting the time and kept 
pushing back the start of our day.”

Given that Brynne is an early riser, 
that’s high praise. However, there are 
some caveats, to be honest. For us, the 
main issue was the noise at night. Our 
third-floor unit was located directly 
above a loud generator, which was bare-
ly noticeable as we settled in for dinner, 
or to catch a game on TV. But at night, 
once the lights went out, the genera-
tor’s erratic buzzing felt intrusive in our 
bedroom (though not in the loft where 
Brynne was sleeping). Fortunately, Lauri 
and I have stayed in enough thin-walled 
inns (not the issue here) that we always 
pack earplugs on our ski outings. Those 
came in handy during our stay.

Also, the kitchenettes are small and 
offer limited cooking area. For example, 
the stoves have only two burners, and no 
oven (though there was a toaster oven and 
small microwave). The second night, we 
opted to stroll down the long driveway to 
the Salt hill Pub (sic) for dinner. Like the 
ski area, the pub has great history. Origi-
nally called the Shanty Pub, owned by 
Tom and Judy Tuohy, the tavern was pur-
chased by Behrens when he acquired the 
land for his Lake Sunapee Lodge. The pub 

came full circle when Behrens 
sold the restaurant to brothers 
Joe and Josh Tuohy, the sons of 
Tom and Judy Tuohy.

The Salt hill Pub is the quint-
essential Irish tavern, with 
comfort-food staples like beers, 
burgers, whiskey steak tips, fish 
and chips, pot roast, mac and 
cheese, and the intriguing Irish pou-
tine (hand-cut fries topped with shaved 
corned beef, Guinness gravy and cheddar 
cheese curds). A sole guitarist at the bar 
added a fun touch. 

Back at the Mountain View, Lauri and 
Brynne took full advantage of the hot tub 
and sauna to help loosen any tightness 
that lingered after a full day of skiing. 
The resort also offers a nicely equipped 
fitness center, with two treadmills, two 
elliptical trainers, three stationary bikes, 
a universal weight machine and squat 
machine, plus two televisions. 

The spa, also located in the basement, 
is open Wednesday through Sunday, has 
eight treatment suites and a full menu 
of “wellness therapies,” including mas-
sages, facials, nail care, waxing and body 
treatments. The spa, said Behrens, is a 
big hit due to the many weddings that 
the area hosts. And it’s that wedding 
business, in addition to being a year-

round destination, that made Sunapee 
so attractive to Vail Resorts, which re-
cently acquired Sunapee (along with 
Okemo and Stowe in Vermont).

“We have a huge relationship with all 
the wedding venues in the area,” said 
Behrens. “Last year, we had close to 55 
weddings in the area. Of all of Vail prop-
erties right now, Sunapee is number two 
in the number of weddings they host.”

The Vail connection also is drawing 
an entirely new clientele to Mount Su-
napee to ski and snowboard, thanks to 
the company’s Epic Pass. “We’ve seen 
people staying here this year who have 
never stayed here, never skied Sunapee,” 
said Behrens. “They live in the Boston/
Hartford area, and they have an Epic Pass 
because they go out west — because one 
trip pays for the pass — and now they’re 
telling us that they’re coming here be-
cause they have the pass.”

feedback@skijournal.com
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By Joan Wallen

Women in snowsports sometimes 
might feel left behind by their 
husbands, kids or male friends. 
The men might be naturally more 
daring or perhaps started out at a 

younger age. The kids might have been in school pro-
grams or taken up racing. Some women might languish 
at the intermediate level, believing that is as far as they 
can comfortably go. 

But women skiers and riders who want to take their 
skills to the next level have an opportunity. While they 
are often intimidated by mixed groups, believing the men 
are bigger, stronger, faster or sometimes too judgmental, 
there is an answer — women-only clinics. Many resorts 
offer these clinics, which might be multi-day camps or 
women’s ski and ride groups that meet regularly.

In Vermont, Okemo offers two Women’s Alpine 
Adventure programs. Led by some of the best women 
coaches in the business, participants can learn and im-
prove their skills in a supportive, non-judgmental and 
social atmosphere. The Premier program includes five 
days of personalized coaching, breakfast and lunch 
daily, an après party and banquet. Participants needing 
lodging receive special rates at the Jackson Gore Inn. 

Okemo’s two-day Adventure program meets this 
season Feb. 7-8, Feb. 10-11 and March 7-8. This is a 
fun way to get the feel of a women’s clinic while ex-
periencing hours of training from Okemo’s outstand-

ing coaches. As with the five-day program, the vibe is 
friendly, relaxed and supportive. Social aspects include 
daily breakfast and lunch and an après party. Skiers 
and snowboarders are welcome in both programs.

Olympic gold medalist and world champion  
moguls skier Donna Weinbrecht, along with some of 
Killington’s most elite coaches, hold a two-day Wom-
en’s Camp from Jan. 26-27 and Feb. 23-24. Weinbrecht 
has designed the camp for women at the blue level 
and above. Each day there’s coaching by the all-female 
staff from 9 a.m. to noon, and 1-4 p.m. There’s a wel-
come reception the evening before the first day and the 
group has lunch at the Grand Summit each day. Video 
analysis provides feedback and enhances the learning 
experience. The coaching is designed specifically for 
women, is concentrated and the atmosphere is support-
ive. It is truly a one-of-a-kind experience.

Sugarbush’s Women’s Discovery Camps are cus-
tomized to fit the needs of each participant and each 
group. The weekday camp will be held this season 
March 4-6 and will include, in addition to personalized 
instruction, group meals, après parties, video analysis 
and the chance to demo skis. The resort recognizes that 
one hindrance to participation in a women’s-only pro-
gram is “what will the rest of the family do?” To answer 
this, and ease any guilt participants might experience, 
Sugarbush has come up with a unique solution. Each 
registrant in the camp will receive either a half-price 
companion all-mountain lift pass or a half-price full day 
kids program in the children’s center.

For those headed to New Hampshire, Loon Moun-
tain’s Women’s Performance Camp features two days 
of instruction by the resort’s best female coaches. Par-
ticipants, who should be intermediate and advanced 
skiers, will receive intense coaching, video analysis and 
be able to demo the latest skis from Völkl. They’ll come 
away with the expertise and skill to comfortably take on 
any of the terrain across the resort. 

Professional coaches from around the world are in-
vited to Loon to coach the Droppin’ In Women’s Free-
style Camp set for March 16-17. Skiers and riders look-
ing to ramp up their park and pipe skills will enjoy this 
innovative camp, where they will practice in a private, 
custom-built terrain park. From there they can test 
themselves and their newfound skills in Loon’s award-
winning progression of terrain parks. Run by women, 
for women, campers learn, again in a non-threatening 
environment, from some of the finest female freestyle 
coaches anywhere.

Closer to home for those in southern New England, 
Wachusett Mountain holds women’s clinics on Thurs-
days in January, February (except Feb. 21) and the first 
two weeks in March. Sign up for just one or as many as 
you like. Whether you attend one or more, you’ll find a 
new experience in a program designed for women and 
taught by women. From novice to expert, you’ll prog-
ress at your own pace in the same nurturing environ-
ment you find at the resorts further north. 

feedback@skijournal.com
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GEAR UP, LADIES

n Clinics and 
camps abound 

across the region 
to help elevate 

your confidence 
and maximize 
your slope fun

 Okemo hosts two Women’s Alpine 
Adventure programs, both offering  
a friendly, relaxed, supportive vibe.
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Clinics are not just for adults. Many areas will be 
offering kids ski and snowboard camps over the 
February vacation weeks. Whether you’re staying 

at a resort for the week or live close to an area large or 
small, you can find a camp to keep the kids supervised 
and happy while learning new skills or improving their 
technique. 

In New Hampshire, Whaleback Mountain offers 
a five-day February vacation camp from Feb. 18-22 for 
kids of all abilities ages 5 and up. With both half-day 
and full-day programs, kids will spend time learning 
and improving their skills while making new friends, 
having fun with old friends and simply enjoying the 
outdoors and the healthy lifestyle that is skiing and 
riding.

Pats Peak has three-day vacation week camps 
from Feb. 18-20 and the following week Feb. 25-27. 
The camps run six hours daily and include lunch. Of 
course instruction and supervision are part of the 
package.

In Maine, check out Sugarloaf’s Mountain Magic 
and Mountain Adventure camps. Mountain Magic is for 
the youngest set, ages 3-6, and includes on-slope in-
struction and indoor play. Four different camps let your 
child concentrate on what his or her special interests 
are. Ski Ride and Play camp lets the kids take a break 
from the outdoor fun and excitement with enough 
indoor play time to give them a breather. Superhero 
camp gives them the basics while they discover their 
own inner powers. If they want to test their mettle on 
the features, Park camp lets them safely learn from 
well-trained Park Pros. And if there’s a shredder in 
your family, the Little Grom camp will teach them the 
skills they need to safely navigate the mountain on a 
snowboard.

Kids 7-17 can participate in one of four Mountain 
Adventure camps or do each of them on four different 
days. Trained instructors in the Park camp will guide 
students through the halfpipes, rails, jumps and other 
features, providing the skills necessary to negotiate 
the terrain parks safely. They’ll master new tricks 
and polish old ones while having a blast. While most 
women’s clinics cater only to adults, the Ski Like a Girl 
camp teaches young women up to age 17 the skiing, 
leadership and teamwork skills that will last them a 
lifetime. This camp is taught by expert female instruc-
tors and is a wonderful way to build self-confidence 
and esteem in young women. The Big Mountain 
camp is for skiers and boarders who want to sample 
Sugarloaf’s side country, glades, bumps and more with 
a trained instructor to guide them. They will experi-
ence the resort’s more difficult terrain, and challenge 
themselves, safely and supervised. When Big Mountain 
camp is not available, the Freeride camp takes skiers 
and riders through parks, down the steeps, over bumps 
and through the trees, stressing not only skill develop-
ment but also safety.

In Vermont, advanced skiers ages 10-17 might be 
interested in the Holiday Race Camp at Sugarbush. 
With a choice of two-, three-, four- or five-day camps, 
there’s the opportunity for tweens and teens to learn or 
hone their racing technique. Skiers must have parallel 
skiing skills on the resort’s groomed black diamond 
trails but do not have to have racing experience. In this 
camp they will learn racing technique through drills, 
running gates and personal attention from the area’s 
experienced race coaches. The fun, camaraderie and 
thrill of racing combine to enhance motivation and add 
to the overall experience.

— JOAN WALLEN

February is camp time for kids, too

kingpine.com 603-367-8896 
1251 Eaton Road, East Madison, NH 03836

MORE FUN,
MORE AFFORDABLE
SKIING, SNOWBOARDING, SNOWTUBING, NIGHT SKIING, ICE-SKATING,  
SNOWSHOEING, FAMILY FUN EVENTS & SLOPESIDE SKI-IN/SKI-OUT LODGING
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TACKLE THE TERRAIN

By Brion O’Connor 

If you’re a skier, I’ll wager that you’ve been mes-
merized by a ski race. Whether it was Franz 
Klammer’s insane gold-medal downhill dash in 
the 1976 Olympics in Innsbruck, Austria — still 
the single most scintillating race I’ve ever seen 

— or the slashing runs of Ted Ligety or Mikaela Shiffrin, 
world-class racers captivate us. 

Who hasn’t thought, if only for an instant, “I wonder 
what that feels like?”

Of course, ski racing isn’t for everyone. But for those 
who heed its siren’s song, it can be completely addict-
ing. Just last month, I was at Mount Sunapee in New 
Hampshire, enjoying a brisk Sunday hanging out with 
dozens of masters racers, men and women, of every age 
imaginable. The friendly banter centered as much on 
joints and body parts (real and replacement) as it did 
on race conditions. But I was enamored with the youth-
ful enthusiasm and camaraderie on display.

“Ski racing attracts an outdoorsy, athletic group of 
people,” says multiple New England and national mas-
ters champion Lisa Densmore Ballard, author of  “Ski 
Faster: Guide to Racing and High Performance Skiing.” 
“Friendships abound. Romances, too. Everyone in a 
competition has something in common — an exciting 
moment about which to reminisce, a gate that was al-
most missed, an amazing recovery, a big crash. What 
better way to meet people than to get involved in a ski 
racing program?”

Good question. Many adult racers skied competi-
tively while growing up, and simply never stopped. 
Others returned to running the gates after a hiatus, the 
spirit of racing rekindled for any number of reasons (in-
cluding their own kids starting to race). But from the 
“It’s Never Too Late” file, almost anyone at almost any 
age can start ski racing.

The sport, said Densmore Ballard, draws people who 
like a challenge and can appreciate the incremental 
improvement that comes with steady commitment. A 
great analogy, she said, is golf.

“After 18 holes, you’re sure you can lower your score, 
so you come back another day for another round,” said 
Densmore Ballard. “Likewise, every time you cross the 
finish line of a ski race, you’re sure you can lower your 
time. It’s addictive. For many, even those with Olympic 
aspirations, it’s a passion. While you may never go as 

fast as Ted Ligety, you can get the same adrenaline 
rush as he does.”

Simply going fast, however, isn’t the be all and end 
all of ski racing.

“Speed isn’t always essential,” said Densmore Bal-
lard. “Instead of going for maximum speed, many ski-
ers try a course for fun. If you’re limited to only one 
ski area or a few smaller resorts, skiing the same trails 
100 times can become boring. Whether you go fast or 
not, going down a course makes the sport stimulating 
again. On the open slopes, you can turn anywhere. In 
a course, you have to turn where the gates dictate. It’s 
harder than it sounds. 

“Skiing around gates proficiently requires precise 
technique and anticipation,” she said. “If your tech-
nique is flawed, those flaws will be magnified in a 
course. At the most basic level, in order to make it to 
the finish line, you have to ski correctly. What’s more, 
the technical demands of ski racing help you improve 
on the open slopes. You’ll carve better turns. You’ll be 
more agile in the bumps and in the glades. You’ll be 
more confident on the ice and steeps. Ski racing guar-
antees this.”

Interested in giving racing a shot? Densmore Bal-
lard has three general rules for neophyte racers to keep 
in mind.

Get fit
“The stronger you are, the faster you’ll go just natu-

rally because you’ll be able to handle the various forces 
that ski racing puts on your body,” said Densmore Bal-
lard. “You’ll also be able to maintain good technique 
longer and have ‘gas in the tank’ at the end of a long 
course. Don’t forget to pay attention to your flexibility. 
Many adults forget that, especially men, but ski racing 
demands athletic moves in extended positions, and if 
you want a low, aerodynamic tuck, you need to have 
good hip and back flexibility.”

Equipment matters
“Pay attention to your gear, especially your ski boots, 

which need to fit properly, have a custom footbed and 
have the right flex,” she said. “Most people focus only 
on their skis, but if you want to perform your best, your 
boots need to be dialed in.”

All skiing will help your racing
“While mileage in gates is important, don’t shirk the 

many early season freeskiing drills,” said Densmore 
Ballard. “Then keep freeskiing. Any flaws in your tech-
nique get magnified in a course, and it’s near impos-
sible to fix them in the gates. Get it right on the open 
slopes, then take it into the gates.”

The reason skiing, either in the gates or in the trees 
or on the open slopes, is so critical is that the sport is 
based on repetition. Not routine repetition, but mindful 
repetition, with correct technique. It’s the secret sauce 
that dedicated racers know full well. They understand 
they can always improve. And that’s a key for any new-
comer to racing.

“It’s that quest for perfection, turn after turn, that has 
led them to the peak of proficiency,” she said. “No skier 
is flawless. If you want to impress as a ski racer, you need 
to do a lot of freeskiing and gate training. Access to a ski 
area is a prerequisite for regular training. Access to good 
coaching is also critical, perhaps more so than the ter-
rain available to you on a regular basis. And you need to 
get your body, mind and gear prepped for speed.”

feedback@skijournal.com

A PRIMER FOR THE WANNABE SKI RACER

To get started in racing, Lisa Densmore Ballard said the first order 
of business is selecting a home ski area. She recommends several 
criteria to consider before buying your season’s pass.

TERRAIN: “When considering terrain, look not only at the training 
slope or slopes, but also at the rest of the mountain,” said Densmore 
Ballard. “Ideally, the terrain where gates are set should have a moderate 
pitch, with at least one transition from steep to flat and one knoll. It 
should also have enough length for at least a 45-second GS run.”

Another consideration is the quality of snowmaking and grooming 
on the training slope.  “It’s difficult to concentrate on your technique in 
the gates when you’re concerned about wrecking your skis,” she said. 
“Snowmaking also gets the trail open earlier.”

The ski area should offer as much variety as possible, with a vertical 

drop of at least 1,000 feet. Long, nonstop runs build leg strength.
“Of course, having a long, varied training slope and a big mountain 

on which to train is ideal, but if your local ski area is much smaller, don’t 
sweat it,” said Densmore Ballard. “Olympic champion Lindsay Vonn grew 
up skiing at Buck Hill, Minnesota, with a vertical drop of 309 feet and 
fewer than 50 skiable acres.”

LIFT ACCESS: “Although it doesn’t have to be a high-speed chairlift, 
the lift serving the training slope should be quick and should not service 
a beginner area,” said Densmore Ballard. “There’s nothing more frustrat-
ing than expecting to make four to six runs an hour but getting only two 
because of a slow line of a lift that stops frequently.”

TRAINING COURSES: Find out how many people generally train 
on a given training course. 

“For example, after three training runs, 90 people will have skied it,” 
she said. “By your fourth run, the course will have deteriorated. Smaller 
training groups are preferable. In general, if a training course deterio-
rates beyond race conditions, you’ll build more frustration than skills.”

OTHER RACERS: “Fast skiers are an obvious clue to the quality of 

the ski area as a training site and its support of racing,” said Densmore 
Ballard. “Like playing a tennis match against a better opponent, training 
with skiers who are better than you boosts your skiing. They provide an 
excellent visual reference for technique and line, and the psychological 
motivation to keep up. 

TRAINING AIDS: “Training aids are the bells and whistles that 
make a program complete,” said Densmore Ballard. “Video analysis is 
the most important one. The ability to watch a video of a training run 
immediately after the run, and then take another training run, is ideal.”

Timed runs are another valuable training aid. 
“Racers naturally push themselves to ski faster against the clock,” she 

said. “Timed runs are also the only way to find out if an adjustment to 
your technique, line, or equipment is beneficial before you commit to it.”

Finally, ask if the area marks the training courses with brush gates or 
“brushes” (clumps of plastic fibers that extend 8 to 14 inches above the 
snow) or “stubbies” (hinged gates that are about knee high), or dye.

“Coaches use these tools to teach line,” she said.
— BRION O’CONNOR
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 Gate bashing at King Pine



Wachusett Mountain Ski Area • 499 Mountain Road, Princeton, MA 01541 • (978) 464-2300
Operated in cooperation with the Massachusetts Department of Conservation & Recreation

Learn to ski or 
snowboard at 

Wachusett Mountain

 FOR DETAILS, GO TO WACHUSETT.COM

Humans were Never Meant to Hibernate!

If you don’t ski or snowboard, then let us teach you 
with our 1 or 3-day Learn to Ski/Ride Package. Rates 
start at just $99 including lesson, rentals & lift ticket.

Have More Fun When 
              the Snow Flies!

If you ski or snowboard you know how
much fun it is, now share it with a friend.
Our “Bring a Friend for Fun” package includes 
a ticket for you and beginner package for your 
friend. (Available online only for $110)
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By Brion O’Connor

Though it’s tempting to fall 
back on old clichés and 
suggest that slopestyle 
competitor John Brown is 
relying on the luck of the 

Irish in his quest for World Cup podi-
ums, that would simply be wrong. Luck 
has nothing to do with Brown’s success. 

The 24-year-old Brown has worked 
his tail off, overcoming serious injury 
and bitter disappointment — narrowly 
missing the 2018 Winter Olympics — 
to become one of the best slopestyle 
and big-air skiers in the world. Born in 
Gloucester, Mass., just before Christmas 
in 1994, Brown holds dual citizenship in 
Ireland and the United States, since his 
mother, Josephine, is a native of County 
Cork, Ireland. Actually, three of Brown’s 
four grandparents are Irish.

As a result of his lineage, Brown is 
eligible to ski for Team Ireland, where he 
benefits from the Olympic “quota” sys-
tem that limits the number of slopestyle 
competitors to four per country. That 
means Brown, Ireland’s top slopestyle 
skier, can leap-frog higher-ranked skiers 
from countries such as the United States, 
Canada, Sweden, Switzerland and Nor-
way who don’t make their national teams.

“It’s the top 30 from around the world, 
capped four from each country,” said 
the Kulkea-sponsored athlete. “The U.S. 
team is so hard to get onto for the Olym-
pics. There’s about 10 or 11 people that 

are like me, but only four of the U.S. ski-
ers will be able to go.”

However, rolling into last winter and 
the run-up to the 2018 Games, Brown 
was already behind the 8-ball. He tore up 
a knee the previous season and missed 
a number of qualifying events. As he 
clawed his way back into contention, 
Brown became a borderline candidate to 
make the Olympic cut.

At Mammoth Mountain, the final qual-
ifying meet before the PyeongChang 
Games, Brown knew he had to go big. 
Instead, he sustained a big hurt. 

“I came up short on the first jump and 
dislocated my SC joint, the collarbone at 
your sternum,” he said. “I was in a lot of 
pain. That was it for me. I just didn’t want 
to hurt myself again.”

With that injury, Brown’s 2018 Olym-

pic dreams evaporated, prompting him 
to reassess his life as a competitor. He 
admits there were some dark moments. 

“I definitely went through a phase 
there where I didn’t really want to com-
pete anymore without seeing any major 
results,” said Brown. “Then you start ski-
ing again, and all that goes away.”

This season, Brown has bounced back 
again, recommitting himself to his pas-
sion for the sport, and his passion for 
filmmaking. “Yeah, yeah, for sure,” he 
said, laughing. “I am stoked to ski.”

It’s been a whirlwind past six years 
for Brown. Growing up, Brown and his 
family — parents Josephine and Paul, 
and sister Emily — spent time living in 
Massachusetts, Vermont and Ireland, be-
fore settling in North Conway, N.H. Like 
many children in the Mount Washing-
ton Valley, Brown took advantage of the 
town’s ski programs at Mount Cranmore.

“I raced when I was younger, and I’m 
glad I did, because you got the fundamen-
tals of skiing,” he said. “I stayed on the ski 
team through high school, so I could get 
out of school one day a week. We got to 
leave halfway through our last block to go 
train, and then I’d hit the racecourse once 
and then go hit the park and ski.”

During that time, Brown realized he 
was drawn more to grabbing air and do-
ing tricks instead of the sheer speed of 
racing. “On the weekends, I had a normal 
freeride team. We would jump on the 
side of the trails, and I liked that stuff,” 
he said. “So that took my attention away 

from the racing. Cranmore had a pretty 
good park back in the day, and I just 
gradually did more of that.”

Freedom of self-expression was a big 
attraction. “What I like is flying through 
the air, for sure,” Brown said. “You can do 
whatever you want. If you’re doing some-
thing different than everyone else, it’s 
better. It’s more eye-catching. It’s a way to 
show my personality through my skiing.

“In racing, you’ve got to get through 
your gates, and you’ve got to be perfect, 
and you have to have the form of every-
one else. And there’s only one goal, to 
be the fastest,” he said. “With freestyle, 
you’ve got a course in front of you, and 
you’ve got to do your thing and throw 
your run together. It’s almost like an 
art, so other people know what’s going 
through your head. And you’ve got to 
back it up with the skills to do it.”

However, Brown’s slopestyle perfor-
mances hit a plateau after his freshman 
year. So he headed across the state to 
be a member of the Waterville Valley 
Black and Blue Trail Smashers, under 
the tutelage of coach Dan Shuffleton of 
Waterville Academy. 

“There are really good kids there, kids 
I looked up to,” said Brown. “That’s when 
I realized what could happen. You could 
see where the kids were going.”

Brown threw himself into every com-
petition he could enter, from USSA East-
ern Regionals to the Revolution Tour. He 
flirted with the idea of attending Plym-
outh State College after his graduation 
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IRISHAND PROUD OF IT
n Slopestyle rising star 
John Brown, a Bay State 

native and aspiring  
filmmaker, has Cranmore, 

Waterville and the  
Emerald Isle in his roots 

and Olympic-sized 
dreams that an injury or 
three won’t easily derail

 Gloucester, Mass., native John Brown 
grew up in North Conway, N.H., and 

competes on the FIS slopestyle circuit.
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Great Glen Trails Outdoor Center
Mt. Washington SnowCoach Winter Tours
•Tours Run Every Day — Weather Permitting

•Sunrise Tours — Jan 20; Feb 17, 20, 24

•2-For-1 Deals — Details Online!

45 Kilometers of Scenic, Uncrowded Trails
Cross-Country Skiing  •  Snowshoeing

Snow Tubing  •  Fatbiking

First-time pass holders get 50% off a Great Glen Trails season pass 
Buy an adult season pass and ALL your kids get a FREE season pass
Includes cross-country skiing, snow tubing, snowshoeing and fatbiking

Pinkham Notch, Rte. 16, Gorham, NH
603-466-3988 • GreatGlenTrails.comSnowCoach Tours

Reserve Seats at SnowCoachNH.com
Season Passes

A Great Family Value

Comfortable winter tours to treeline on Mount Washington 
Choose to snowshoe down the Auto Road from anywhere along the tour  
Travel into a sub-Arctic world for a truely unforgettable adventure

from Kennett High School but opted to 
heed the call of the West.

“I realized that some friends from 
Waterville were moving out west, and 
I thought, ‘Well, I’m not going to get 
anything done without kids at my level 
to ski with,’ ” he said. “I just totally sent 
it. I knew this was what I wanted to do, 
and staying on the East Coast wasn’t go-
ing to help. Most of the contests are out 
west, and if they’re not, they’re in Europe. 
It’s just better to be where the scene is.”

During his first World Cup meet, 
Brown found himself side-by-side with 
one of his idols, United States slopesty-
ler Tom Wallace. The next time out, he 
dropped next to the USA’s Bobby Brown, 
another childhood hero. 

“So it was kind of crazy, and it took me 
a while to get comfortable on the circuit,” 
he said. “There are so many people — 80 
people — at each contest. And it’s hard to 
get it in your head that you can land a run 
and compete with these guys. You need 
the confidence to be able to perform.”

Four years later, following his Sochi 
disappointment — when a concussion 
derailed his bid — Brown felt ready for 
the Olympic limelight. He was more 
confident in his abilities after three more 
World Cup campaigns, but also he had 
developed a mental toughness forged 

during his recovery from reconstruction 
surgery to repair his knee. Then, in his 
first World Cup contest back, in Switzer-
land, Brown caught a bad wind gust dur-
ing a training run “and went way too big. 
I actually fractured a vertebrae in my 
back. So (2016-17) was a total washout for 
competing, which was a bummer.”

But something else happened during 
Brown’s recovery period: He fell in love 
with his sport all over again. 

“It got me to sit back and enjoy ski-
ing,” he said. “I mean really spending 
time just getting comfortable skiing 
again. For so long, I’d just get right into 
the contest scene, going contest to con-
test. And being scared about bad weath-
er, these huge jumps, and you’re got to 
do your gnarliest tricks. 

“It was good to kick back. I wasn’t 100 
percent, but was just having fun skiing 
every day,” said Brown. “When you’re 
competing every day, you’re not really pro-
gressing. You’re just trying to keep up.”

That life lesson reflects Brown’s ap-
proach to this season. This summer, 

Brown spent time at the Olympic train-
ing center near his home in Park City, 
Utah, including jumping into a pool, 
and concentrated on getting his body 
right again. His first time skiing since 
his ill-fated run at Mammoth, he pegged 
a top-20 finish at the World Cup big-air 
event in Italy in early November. The 
2022 Olympics in Beijing, China, are a 
possibility, but right now they remain a 
distant ideal. Instead, Brown is intent on 
staying in the moment.

“The injuries didn’t really get to me 
until I starting having back problems,” 
he said. “Once I started to hurt my back, 
I said, ‘OK, I need to be smart.’ 

“So I started, this summer, to let my-
self heal up and rest, and then toward the 
end of summer, started working out hard-
er than I have before,” Brown said. “I’m 
working with TB12, (New England Patri-
ots quarterback) Tom Brady’s company. 
We’re doing a documentary with them. 
So I’m using their vibrating foam roller 
and their elastic bands to work out.”

Brown also has made significant 

changes to his diet, “drinking a lot more 
water to get my muscles to be looser.” 
The idea is to treat his body right, in or-
der to spend more time on the slopes.  

“With the Olympics, you’re training 
and all your efforts have to be into com-
peting,” he said. “All the federations that 
fund you are saying, ‘We don’t want you 
getting hurt if you go and film.’ 

“But that’s what our sport was based 
on,” said Brown. “So it’s kind of a bum-
mer that the Olympics came in and that 
separated the sport into competing or 
filming.”

Brown’s documentary work with 
TB12 is a natural extension of his ski 
film work, a passion that equals his com-
petitive fire. He continues to collaborate 
with the film crew 4BI9 and plans to put 
together a film this winter between com-
petition dates.

“My overall goals are to be consis-
tent in competing, getting into finals on 
every World Cup I enter, put down runs 
and get my confidence rolling again,” 
he said. “Obviously, I’m always trying 
to get a podium. But basically, it’s really 
trying to stay healthy and consistent. 
And also producing a film segment that 
I’m proud of.”

feedback@skijournal.com
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THE RACING  SCENE Crashed Ice at Loon

By Eric Wilbur

THOMAS MISSERT 
really just wanted 
a Red Bull jersey. 

It’s the reason 
why he origi-

nally tried out for the Red Bull 
Crashed Ice pre-qualifiers in 
December, a chance for ice skat-
ers to showcase their speed and 
technical skating skills by rac-
ing around a series of flat-ice 
obstacles at a rink in Boston. 

Turns out, the tryouts were at 
least partly a disappointment. 

“They never gave the jersey,” 
the 25-year-old from Laconia, 
N.H., said. “So, I was like, all 
right, I’d better at least go to the 
finals.” 

And so, Missert was one of 
48 ice skaters on hand at Loon 
Mountain Resort in January, 
vying for the chance to compete 
in February’s Red Bull Crashed 
Ice event at Fenway Park. 

The competition in Boston 
will pit some of the world’s 
best ice skaters, racing four at a 
time, shoulder-to-shoulder, and 
gaining speeds of more than 50 
miles per hour. All this down 
a 2,000-foot ice track starting 
some seven stories high atop 

the right-field bleachers, navi-
gating down the first-base line, 
and crossing home plate only 
after a series of twists, turns and 
jumps that the likes of Mookie 
Betts has never had to deal with.

Missert ended up securing 
one of the wild-card slots avail-

able at Loon, skating down the 
600-foot track of downhill ice 
with a time of  15.62 seconds, 
just narrowly beating out Cana-
da’s Michael Romano, who fin-
ished in 15.99 seconds. 

“It was pretty surprising, ac-
tually. I didn’t even think that I 

was even going to come close to 
getting it,” Missert said. 

Perhaps the best way to de-
scribe the scene is to imagine 
what a miniature World Cup 
downhill course might look like. 

Frankly, it looks treacherous 
enough that one might buckle 

if told he or she had to navigate 
the downhill course on skis. 
After all, this is normally the 
site of Loon Mountain Resort’s 
Little Sister and Seven Brothers 
trails, a pair of normally genteel 
slopes that look anything but 
when covered in ice. 

But on this frigid day in 
January, it was instead the site 
of an introduction to the world 
of ice cross downhill, which 
means Missert, female winner 
Katie Guay (18.02 seconds) and 
the rest of the competitors went 
from showing their stuff on flat 
ice to experiencing the down-
hill ice terrain for the first time. 

“It was intimidating,” said 
Guay, a 36-year-old from Man-
sfield, Mass. “I’m an average 
skier, but definitely like a good 
challenge. So, sometimes stand-
ing on the top of a steep, black 
diamond, that fear sets in. It 
takes a little extra effort to turn 
the skis downhill and go for it 
and embrace the adventure. 
It was that same exact feeling 
standing at the top of the start-
ing gate as you get at the top of 
a mountain on a difficult trail.” 

While the downhill experi-
ence might have been new, it 
wasn’t as if this were the first W
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AT LOON, FENWAY
CRASH COURSES

n Guay, Missert savor Red Bull blend of skating, ski cross

 A competitor skates at the 
Red Bull Crashed Ice athlete 

search finals at Loon Mountain 
on Jan. 12. The Crashed Ice 
finals are set for Feb. 8-9 at 

Fenway Park in Boston.
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time Guay or Missert have laced 
up skates. Guay, who player her 
collegiate career at Brown Uni-
versity, also served as an on-ice 
referee in the Winter Olympics 
last February in PyeongChang, 
South Korea. In 2015, she was 
the first woman to officiate at an 
NCAA Division 1 men’s game. 

“I’ve played hockey all my 
life and I definitely love ski-
ing, but hockey consumes my 
schedule, so I don’t make it out 
to the mountains quite often,” 
she said. “But downhill ice cross 
brings that same adrenaline 
rush that you get when you fly 
down the mountain on skis.” 

Guay said that the single-
digit temperatures in Lincoln, 
N.H., brought her back to her 
days of playing hockey on the 
pond, the first of many locales 
the blades have traveled over 
the years. 

“My skates have had a pass-
port to see the world for the 
last 10 years or so, and now my 
skates are taking me to new 
heights. Literally.” 

Missert, meanwhile, has had 
experience at nearby Gunstock 
as the ski area’s parks photog-
rapher and videographer, a fac-
tor that might have given him a 
certain edge against the compe-

tition at Loon. 
“I’m really good at skating,” 

he said. “I’ve grown up hitting 
jumps and stuff like that, hitting 
rails on any of the park stuff 
anywhere. So it wasn’t like it 
was as intimidating as it was for 
some of the other competitors.” 

But how will the heights of 
Fenway be any different? Or, ex-
actly how much more of a chal-
lenge will a 2,000-foot course be 
than a 600-foot one? 

“Good question,” Guay said. 
“My skates were definitely 
shaking on that (Loon) course. 
That’s the fastest I’ve ever gone 
on skates. My goal was just to 

get down as fast as I could and 
I just gave it my all and didn’t 
really think about the shaking 
skates as I was kind of achiev-
ing speeds that I had never 
been on skates. 

“I think there are a lot more 
technical components to Fen-
way. So, it’ll be a new challenge 
for sure.” 

The ballpark is definitely the 
attraction for these skaters, feel-
ing lucky enough to perform in 
a sport finding new turf at Fen-
way Park. 

“When I heard Crashed Ice 
was coming to Fenway, I just 
had to take a shot at it,” Guay 

said. “Being from Mass., Fenway 
is a special place in my heart, 
and to be able to be there on 
skates would just be awesome.” 

Missert admitted that he’s a 
better skater than a skier, but 
it seems that’s the skill you’d 
have to master in an event like 
Crashed Ice. But the height and 
length of the Fenway course 
doesn’t frighten him. Yet. 

“I don’t think I’ll be intimidat-
ed until I get up on top,” he said. 
“I get chills thinking about be-
ing at Fenway and like compet-
ing, so I can’t wait for that.”
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Cranmore 
makes winter, 
in a word, 
wonderful.

What you’ll find here:

Skiing and riding for all ability levels

KidsRule Mountain Camps 

NH’s Best Snow Tubing

Mountain Coaster, Giant Swing & Zip Line

Night Skiing, family events, and activities

Cranmore. Made for Winter. 

cranmore.com  •  1-800-SUN-N-SKI
North Conway, NH
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TONY CHAMBERLAIN’S LAST RUN

“Don’t do anything until you see me,” 
said my doc, an old  friend, gravely. “You 
can’t take the risk that it won’t heal right.”

This is about the time when you won-
der if this doctor knows a thing about 
skiing, that, A, controlled skiing is far 
from dangerous, and B, skiing is so im-
portant to many peoples’ physical and 
psychological health that deprivation 
itself is a health risk.

Now, that might be a bit of an exag-
geration, but I decided that in general, 
anyone devoted to our winter passion 
should, when seeking treatment from an 
orthopedic physician, find out in prelim-
inary conversation if this person skis or 
is familiar with the sport.

But I was still stuck, and within about 
two weeks I started to see why so many 
folks of a certain age head south to duck 
out of the northern winter. It’s not the 
cold or snow or wind or dodgy transpor-
tation. It’s that there’s nothing to do. Or 
so it seems.

I had already built more bluebird hous-
es in the basement than I have places to 
put them, I can only read so much, even 
of my faves, and TV is simply hopeless. 

So what do injured skiers do as the 
snow piles high in the Green and White 
mountains and friends send me video 
clips from Tote Road and Sunday Punch? 

“Well, at least we could get out of the 
house, take a ride,” my wife suggested, 
so we started to head west of Boston. It 
was a bright blue winter day, though the 
banks of dirty plowed snow beside the 
road weren’t exactly replacing the gran-
deur of Wildcat for me.

We found ourselves turning into 
Walden Pond, where the snow quickly 
improved to sparkling white. As many 
times as I’d been here, it had never been 
in winter, a season that Henry David 
Thoreau wrote about most joyously and 
studiously in his book “Walden.”

A few cross-country tracks crossed 
the pond and ringed the edges, with 
some disappearing into the trees. I was 
able to walk tenderly, using two walking 
sticks for support, and we went as far as 
the railroad banking. I tried to picture the 
ice harvesters, hoisting the enormous 
blocks up the banking to load on train 
cars headed to ice warehouses in Boston. 

A few Canada geese (no, they don’t all 

migrate) had found some open water near 
the edge where the deepening orange of 
the afternoon sun flashed suddenly from 
the water. How still! In summer, thousands 
of visitors crawl all over this land, but now 
it was as still as Thoreau knew it, and a per-
fect winter day. We spent a little time try-
ing to find the bean field and the founda-
tions of Thoreau’s house — all under snow, 
of course. On the drive home, I thought, 
this is not skiing, but the key to enjoying 
winter is to be outdoors in it, whatever 
you’re doing, and in time before winter 
ended I might be able to snowshoe some.

As February turned to March, though I 
thought being at a ski area would make me 
a little crazy, we did take a trip up to Sugar-
loaf. Of course it felt like coming home, as 
it always did. I was getting around walking 
with the aid of two ski poles now and could 
walk around the base and over to the Anti-
Gravity Complex at Carrabassett Valley 
Academy, where some students were go-
ing through their dryland freestyle train-
ing, which is nearly as amazing as watch-
ing them out in the terrain park.

Well, it wasn’t skiing, but just being 
at the Loaf immersed me in the alpine 
world. I didn’t even feel much deprived 
until a local friend helped me ride the 
lower lift partway up the slopes. From 
the chair I watched a couple of CVA kids 
tucking it down the headwall of Nar-
row Gauge, much as I remember seeing 
Bode Miller race his buddy, Forest Carey, 
on that run many years ago. 

Yup, I will admit, that kind of got to 
me, as I longed to be clicking into my 
Atomics right about then. But my real 

takeaway from a few days at the Loaf is, 
if you do get a disabling ski injury, but 
can get around, there’s no need to cut 
yourself off from the alpine world alto-
gether. I came home from Maine rather 
refreshed and recommitted to get back 
to the gym for some rehab work.

The rest of the winter into spring, we 
made several such trips as my walking 
got stronger. Though I didn’t need sticks 
for support anymore, I had grown to ap-
preciate them, especially on off-road 
walking in the woods.

In the course of that season I amassed 
a list of trips that remain among my fa-
vorite winter walks to this day:

n Stowe Pinnacle | A 3-mile easy 
walk that offers beautiful views of the 
Stowe Valley.

n World’s End | A 2-mile loop in 
Hingham, Mass., on Natural Resources 
land that looks out on the Boston skyline 
and Hull Gut, a main inlet from the open 
ocean to the east, into Boston Harbor. 
It’s a beautiful walk any time of year.

n Kimberlin Nature Education 
Center — the Audubon Education hub 
in Connecticut — and nearby Devil’s 
Hopyard State Park, with a network of 
hiking and cross-country ski trails.

n North Conway and Jackson, New 
Hampshire | Either in the busy town of 
North Conway or out on the Ellis River 
trail in Jackson, this White Mountain 
area is the historic center of Eastern ski-
ing and is bound to stoke your fire for 
the sport you’re missing.
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By Tony Chamberlain

 couple of winters ago, I found myself  
propped on the couch, knee wrapped and 
held high to drain. You don’t need details 
except to know that with my knee, the ski 

season was probably a wrap for the ski season.
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 The glow of North Conway

n A balky knee might deprive the joy of skiing, but not the joy of the mountains
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We’re 30 feet off the ground. It’s the middle of 
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